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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis green marketing, brand image, 

dan kualitas produk terhadap minat beli air mineral Merek Aqua di Eks Karisidenan 

Pati. Jenis penelitian adalah asosiatif kausal dengan pendekatan kuantitatif. Data 

primer dalam penelitian ini diperoleh dengan menggunakan kuesioner. Sampel 

sebanyak 100 responden. Teknik pengambilan sampel menggunakan purposive 

sampling. Metode analisis yang digunakan adalah analisis regresi linier berganda 

dengan menggunakan SPSS versi 25. Hasil pengujian penelitian ini sebagai berikut: 

(1) Green marketing berpengaruh terhadap minat beli air mineral Merek Aqua di 

Eks Karisidenan Pati. (2) Brand image berpengaruh terhadap minat beli air mineral 

Merek Aqua di Eks Karisidenan Pati. (3) Kualitas produk berpengaruh terhadap 

minat beli air mineral Merek Aqua di Eks Karisidenan Pati.  
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PROGRAM 

ABSTRACT 

This study has analyzed the effect of green marketing, brand image, and product 

quality on purchase intention Aqua brand mineral water in Ex Karisidenan Pati. 

This type of research was causal assosiation with a quantitative approach. Primary 

data of the research obtained by survey using a questionnaire. Sample as many as 

100 respondents.The sampling technique used purposive sampling. The analytical 

method that has been multiple linear regression analysis used SPSS version 25. 

Testing this research has resulted in: green marketing had a effect on purchase 

intention in Ex Karisidenan Pati,  brand image had a effect on purchase intention 

Ex Karisidenan Pati, and product quality had a effect on purchase intention Ex 

Karisidenan Pati. 

 

Keywords : Green Marketing, Brand Image, Product Quality, and Purchase 

Intention. 
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