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ABSTRAK 

Penelitian ini bertujuan untuk menguji Pengaruh Media Coverage, 

Reputasi Auditor, dan Return On Asset (ROA) Terhadap Underpricing Initial 

Public Offering (IPO) di Bursa Efek Indonesia. Populasi penelitian yang 

digunakan adalah seluruh perusahaan yang Initial Public Offering (IPO) di Bursa 

Efek Indonesia periode 2018-2021 yang berjumlah sebanyak 214 perusahaan. 

Sampel dalam penelitian ini menggunakan teknik purposive sampling berjumlah 

164 perusahaan. Metode analisis data yang digunakan adalah analisis regresi linier 

berganda. Hasil penelitian menunjukkan bahwa media coverage tidak 

berpengaruh terhadap underpricing, reputasi auditor berpengaruh negatif terhadap 

underpricing, dan return on asset (ROA) tidak berpengaruh terhadap 

underpricing. 

Kata Kunci : Media Coverage, Reputasi Auditor, Return On Asset, 

Underpricing, dan Initial Public Offering. 
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ABSTRACT 

This study aims to examine the Effect of Media Coverage, Auditor 

Reputation, and Return On Asset (ROA) to Underpricing Initial Public Offering 

(IPO) on the Indonesian Stock Exchange. The population in this study is all 

companies that had initial public offering (ipo) on the Indonesian Stock Exchange 

period of 2018-2021, totaling 214 companies. The sample in this study used a 

purposive sampling technique with 164 companies. The data analysis method 

used is multiple linear regression analysis. The results showed that media 

coverage had no effect on underpricing, auditor reputation had a negative effect 

on underpricing, and return on asset (roa) had no effect on underpriicng. 

Keywords : Media Coverage, Auditor Reputation, Return On Asset, 

Underpricing, and Initial Public Offering. 
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