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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh umur perusahaan, ukuran 

perusahaan (size), profitabilitas, dan kapitalisasi pasar terhadap pengungkapan 

corporate social responsibility (CSR). Populasi pada penelitian ini adalah 

perusahaan sektor consumer non-cyclicals yang terdaftar di Bursa Efek Indonesia 

(BEI) periode 2017-2021. Metode penentuan sampel menggunakan purposive 

sampling dengan jumlah sampel 39 perusahaan. Teknik analisis yang digunakan 

yaitu Structural Equation Modeling Partial Least Square (SEM-PLS) dengan 

software SmartPLS Versi 4. Penelitian ini memperoleh hasil bahwa umur 

perusahaan berpengaruh positif terhadap pengungkapan corporate social 

responsibility (CSR), ukuran perusahaan berpengaruh negatif terhadap 

pengungkapan corporate social responsibility (CSR), profitabilitas berpengaruh 

positif terhadap pengungkapan corporate social responsibility (CSR) dan 

kapitalisasi pasar berpengaruh positif terhadap pengungkapan corporate social 

responsibility (CSR). 

 

Kata kunci: Umur Perusahaan, Ukuran Perusahaan, Profitabilitas, 

Kapitalisasi Pasar, Pengungkapan Corporate Social Responsibility (CSR). 
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ABSTRACT 

This study aims to examine the effect of company age, company size (size), 

profitability, and market capitalization on corporate social responsibility (CSR) 

disclosure. The population in this study are consumer non-cyclicals sector 

companies listed on the Indonesia Stock Exchange (IDX) for the 2017-2021 period. 

The sample selection method using purposive sampling with a total sample of 39 

companies. The analysis technique used is the Structural Equation Modeling 

Partial Least Square (SEM-PLS) with software SmartPLS Version 4. This study 

obtained the results that company age has a positive effect on corporate social 

responsibility (CSR) disclosure, company size has negatif effect on corporate social 

responsibility (CSR) disclosure, profitability has a positive effect on corporate 

social responsibility (CSR) disclosure and market capitalization has a positive 

effect on corporate social responsibility (CSR) disclosure. 

Keywords: Company Age, Company Size (size), Profitability, Market 

Capitalization, Corporate Social Responsibility (CSR) Disclosure  
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