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ABSTRAK 
 

Tujuan penelitian ini adalah untuk menganalisis pengaruh citra merek 

terhadap loyalitas pelanggan Honda di Jepara. Menganalisis pengaruh desain 

produk terhadap loyalitas pelanggan Honda di Jepara. Menganalisis pengaruh 

kualitas produk terhadap loyalitas pelanggan Honda di Jepara. Menganalisis 

pengaruh citra merek terhadap kepuasan pelanggan Honda di Jepara. 

Menganalisis pengaruh desain produk terhadap kepuasan pelanggan Honda di 

Jepara. Menganalisis pengaruh kualitas produk terhadap kepuasan pelanggan 

Honda di Jepara. Menganalisis pengaruh kepuasan pelanggan terhadap loyalitas 

pelanggan Honda di Jepara. Pendekatan yang digunakan dalam penelitian ini 

adalah pendekatan kuantitatif. Sampel adalah pelanggan yang membeli sepeda 

motor Honda di Jepara sebanyak 165 responden dan pengambilan sampel 

menggunakan teknik purposive sampling. Teknik mengambil data memakai 

metode kuesioner. Teknik analisis data menggunakan teknik SEM. Hasil 

penelitian menunjukkan bahwa citra merek berpengaruh terhadap loyalitas 

pelanggan sepeda motor merek Honda di Jepara. Desain produk berpengaruh 

terhadap loyalitas pelanggan sepeda motor merek Honda di Jepara. Kualitas 

produk tidak berpengaruh terhadap loyalitas pelanggan sepeda motor merek 

Honda di Jepara. Citra merek tidak berpengaruh terhadap kepuasan pelanggan 

sepeda motor merek Honda di Jepara. Desain produk tidak berpengaruh terhadap 

kepuasan pelanggan sepeda motor merek Honda di Jepara. Kualitas produk 

berpengaruh terhadap kepuasan pelanggan sepeda motor merek Honda di Jepara. 

Kepuasan pelanggan berpengaruh terhadap loyalitas pelanggan sepeda motor 

merek Honda di Jepara. 

 

Kata Kunci :  Citra Merek, Desain Produk, Kualitas Produk, Kepuasan 

Pelanggan, Loyalitas Pelanggan. 
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ABSTRACT 

 

The purpose of this study was to analyze the effect of brand image on 

Honda customer loyalty in Jepara. Analyzing the effect of product design on 

Honda customer loyalty in Jepara. Analyzing the effect of product quality on 

Honda customer loyalty in Jepara. Analyzing the effect of brand image on 

Honda's customer satisfaction in Jepara. Analyzing the effect of product design on 

Honda's customer satisfaction in Jepara. Analyzing the effect of product quality 

on Honda's customer satisfaction in Jepara. Analyzing the effect of customer 

satisfaction on Honda customer loyalty in Jepara. The approach used in this 

research is a quantitative approach. The sample is a customer who bought a 

Honda motorcycle in Jepara as many as 165 respondents and the sample was 

taken using a purposive sampling technique. The technique of collecting data uses 

a questionnaire method. Data analysis techniques using SEM techniques. The 

results showed that brand image had an effect on customer loyalty for Honda 

motorcycles in Jepara. Product design influences customer loyalty for Honda 

motorcycles in Jepara. Product quality has no effect on customer loyalty for 

Honda motorcycles in Jepara. Brand image has no effect on customer satisfaction 

of Honda motorcycles in Jepara. Product design has no effect on customer 

satisfaction for Honda motorcycles in Jepara. Product quality has an effect on 

customer satisfaction for Honda motorcycles in Jepara. Customer satisfaction has 

an effect on customer loyalty for Honda motorcycles in Jepara. 

 

Keywords: Brand Image, Product Design, Product Quality, Customer 

Satisfaction, Customer Loyalty. 
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