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ABSTRAKSI 

Semakin berkembangnya teknologi dan juga internet, perkembangan bahkan 

persaingan bisnis pun semakin ketat. Dapat dilihat bahwa sekarang ini banyak 

bisnis yang mulai merambah ke dunia digital dan banyak bermunculan berbagai 

macam toko online. Penelitian ini dilakukan bertujuan untuk menganalisis 

perilaku konsumen, harga, dan promosi terhadap keputusan pembelian melalui 

minat beli sebagai variabel mediasi pada pengguna shopee. Populasi dalam 

penelitian ini adalah mahasiswa aktif universitas muria kudus. Metode 

pengambilan sample menggunakan purposive sampling sehingga diperoleh 

sample sebanyak 125 mahasiswa. Penelitian ini menggunakan metode kuantitatif. 

Teknik analisis yang digunakan adalah AMOS versi 24. Hasil penelitian 

menunjukkan bahwa  perilaku konsumen, harga, promosi berpengaruh positif dan 

signifikan terhadap minat beli dan minat beli, perilaku konsumen, harga 

berpengaruh positif dan signifikan terhadap keputusan pembelian akan tetapi 

promosi tidak signifikan terhadap keputusan pembelian. Adapun minat beli 

sebagai variabel mediasi tidak dapat menjadi peranan penting dalam hubungan 

antara perilaku konsumen dengan keputusan pembelian begitupun harga dengan 

keputusan pembelian. Sementara minat beli dapat menjadi variabel mediasi dalam 

hubungan antara promosi dengan keputusan pembelian. 

 

Kata Kunci : Perilaku Konsumen, Harga, Promosi, Minat Beli, Keputusan 

Pembelian 
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ABSTRAKSI 

With the development of technology and the internet, business competition is also 

getting tougher. It can be seen that nowadays many businesses are starting to 

venture into the digital world and many kinds of online shops have emerged. This 

research was conducted with the aim of analyzing consumer behavior, prices, and 

promotions on purchasing decisions through buying interest as a mediating 

variable for shopee users. The population in this study were active students at 

Muria Kudus University. The sampling method used purposive sampling in order 

to obtain a sample of 125 students. This research uses quantitative methods. The 

analysis technique used was AMOS version 24. The results showed that consumer 

behavior, price, promotion had a positive and significant effect on purchase 

intention and purchase intention. Consumer behavior, price had a positive and 

significant effect on purchasing decisions, but promotion was not significant on 

purchasing decisions. Meanwhile, buying interest as a mediating variable cannot 

play an important role in the relationship between consumer behavior and 

purchasing decisions as well as prices and purchasing decisions. While buying 

interest can be a mediating variable in the relationship between promotions and 

purchasing decisions. 

 

Keywords : Consumer Behavior, Price, Promotion, Purchase Intention, 

Purchase Decision 
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