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dan saya bersyukur kepada Tuhan untuk itu. (LL Cool J)
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ABSTRAKSI

Penelitian dilakukan dengan tujuan untuk mengetahui brand ambassador,
harga produk, kualitas produk dan ulasan pelanggan terhadap minat beli produk
Erigo pada Shopee. Penelitian ini menggunakan analisis kuantitatif dengan
menggunakan program SPSS 25. Sumber data yang digunakan dalam penelitian ini
adalah data primer dan data sekunder. Metode pengambilan sampel menggunakan
purposive sampling. Teknik pengambilan sampel menggunakan rumus Roscoe
dengan jumlah sampel 100 responden. Hasil dari penelitian ini menyimpulkan
bahwa (1) brand ambassador tidak berpengaruh positif dan tidak signifikan
terhadap minat beli produk Erigo pada Shopee. (2) Harga produk berpengaruh
positif dan signifikan terhadap minat beli produk Erigo pada Shopee. (3) Kualitas
produk berpengaruh positif dan signifikan terhadap minat beli produk Erigo pada
Shopee. (4) Ulasan pelanggan berpengaruh positif dan signifikan terhadap minat
beli produk Erigo pada Shopee. (5) Brand ambassador, harga produk, kualitas
produk dan ulasan pelanggan memiliki pengaruh secara bersama-sama dalam
meningkatan minat beli konsumen terhadap produk Erigo pada Shopee.

Kata Kunci: Brand Ambassador, Harga Produk, Kualitas Produk, Minat Beli
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ANALYSIS OF THE INFLUENCE OF BRAND AMBASSADOR, PRODUCT
PRICE, PRODUCT QUALITY AND CUSTOMER REVIEWS ON THE
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ABSTRACT

The research was conducted with the aim of knowing brand ambassadors, product
prices, product quality and customer reviews on the interest in buying Erigo
products on Shopee. This study used quantitative analysis using the SPSS 25
program. The data sources used in this study were primary data and secondary
data. The sampling method used purposive sampling. The sampling technique uses
the Roscoe formula with a sample of 100 respondents. The results of this study
conclude that (1) brand ambassadors have no positive and insignificant effect on
the intention to buy Erigo products at Shopee. (2) Product prices have a positive
and significant effect on interest in buying Erigo products at Shopee. (3) Product
quality has a positive and significant effect on interest in buying Erigo products at
Shopee. (4) Customer reviews have a positive and significant effect on the intention
to buy Erigo products at Shopee. (5) Brand ambassadors, product prices, product
quality and customer reviews have a joint influence in increasing consumer buying
interest in Erigo products at Shopee.

Keywords: Brand Ambassador, Product Price, Product Quality, Purchase
Intention
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