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ABSTRAKSI 

 

Penelitian dilakukan dengan tujuan untuk mengetahui brand ambassador, 

harga produk, kualitas produk dan ulasan pelanggan terhadap minat beli produk 

Erigo pada Shopee. Penelitian ini menggunakan analisis kuantitatif dengan 

menggunakan program SPSS 25. Sumber data yang digunakan dalam penelitian ini 

adalah data primer dan data sekunder. Metode pengambilan sampel menggunakan 

purposive sampling. Teknik pengambilan sampel menggunakan rumus Roscoe 

dengan jumlah sampel 100 responden. Hasil dari penelitian ini menyimpulkan 

bahwa (1) brand ambassador tidak berpengaruh positif dan tidak signifikan 

terhadap minat beli produk Erigo pada Shopee. (2) Harga produk berpengaruh 

positif dan signifikan terhadap minat beli produk Erigo pada Shopee. (3) Kualitas 

produk berpengaruh positif dan signifikan terhadap minat beli produk Erigo pada 

Shopee. (4) Ulasan pelanggan berpengaruh positif dan signifikan terhadap minat 

beli produk Erigo pada Shopee. (5) Brand ambassador, harga produk, kualitas 

produk dan ulasan pelanggan memiliki pengaruh secara bersama-sama dalam 

meningkatan minat beli konsumen terhadap produk Erigo pada Shopee. 

 

Kata Kunci: Brand Ambassador, Harga Produk, Kualitas Produk, Minat Beli
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ABSTRACT 

The research was conducted with the aim of knowing brand ambassadors, product 

prices, product quality and customer reviews on the interest in buying Erigo 

products on Shopee. This study used quantitative analysis using the SPSS 25 

program. The data sources used in this study were primary data and secondary 

data. The sampling method used purposive sampling. The sampling technique uses 

the Roscoe formula with a sample of 100 respondents. The results of this study 

conclude that (1) brand ambassadors have no positive and insignificant effect on 

the intention to buy Erigo products at Shopee. (2) Product prices have a positive 

and significant effect on interest in buying Erigo products at Shopee. (3) Product 

quality has a positive and significant effect on interest in buying Erigo products at 

Shopee. (4) Customer reviews have a positive and significant effect on the intention 

to buy Erigo products at Shopee. (5) Brand ambassadors, product prices, product 

quality and customer reviews have a joint influence in increasing consumer buying 

interest in Erigo products at Shopee. 

 

 

Keywords: Brand Ambassador, Product Price, Product Quality, Purchase 

Intention



 

x 
 

DAFTAR ISI 

 Hal 

HALAMAN JUDUL ................................................................................................ i 

HALAMAN PERSETUJUAN SKRIPSI ................................................................ ii 

HALAMAN PENGESAHAN ................................................................................ iii 

MOTTO DAN PERSEMBAHAN ......................................................................... iv 

KATA PENGANTAR ............................................................................................ v 

ABSTRAKSI ....................................................................................................... viii 

ABSTRACT ............................................................................................................. ix 

DAFTAR ISI ........................................................................................................... x 

DAFTAR TABEL ................................................................................................. xv 

DAFTAR GAMBAR ........................................................................................... xvi 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang ............................................................................................... 1 

1.2 Ruang Lingkup .............................................................................................. 8 

1.3 Perumusan Masalah ....................................................................................... 9 

1.4 Tujuan Penelitian ......................................................................................... 11 

1.5 Kegunaan Penelitian .................................................................................... 12 

BAB II TINJAUAN PUSTAKA ........................................................................... 13 

2.1 Manajemen Pemasaran ................................................................................ 13 

2.1.1 Pengertian Pemasaran .................................................................... 13 

2.1.2 Manajemen Pemasaran .................................................................. 14 

2.1.3 Tujuan Manajemen Pemasaran ...................................................... 14 



 

xi 
 

2.1.4 Fungsi Manajemen Pemasaran ...................................................... 16 

2.2 Brand Ambassador ...................................................................................... 19 

2.2.1 Pengertian Brand Ambassador ...................................................... 19 

2.2.2 Indikator Brand Ambassador ......................................................... 20 

2.3 Harga Produk ............................................................................................... 21 

2.3.1 Pengertian Harga Produk ............................................................... 21 

2.3.2 Indikator Harga Produk ................................................................. 22 

2.4 Kualitas Produk ........................................................................................... 23 

2.4.1 Pengertian Kualitas Produk ........................................................... 23 

2.4.2 Indikator Kualitas Produk .............................................................. 24 

2.5 Ulasan Pelanggan......................................................................................... 27 

2.5.1 Pengertian Ulasan Pelanggan (Customer Review) ......................... 27 

2.5.2 Indikator Ulasan Pelanggan (Customer Review) ........................... 28 

2.6 Minat Beli .................................................................................................... 30 

2.6.1 Pengertian Minat Beli .................................................................... 30 

2.6.2 Indikator Minat Beli....................................................................... 31 

2.7 E-commerce ................................................................................................. 33 

2.7.1 Pengertian E-commerce ................................................................. 33 

2.7.2 Shopee ............................................................................................ 33 

2.8 Pengaruh Antar Variabel ............................................................................. 34 

2.8.1 Pengaruh Brand Ambassador Terhadap Minat Beli ...................... 34 

2.8.2 Pengaruh Harga Produk Terhadap Minat Beli ............................... 35 

2.8.3 Pengaruh Kualitas Produk Terhadap Minat Beli ........................... 35 



 

 

xii 
 

2.8.4 Pengaruh Ulasan Pelanggan Terhadap Minat Beli ........................ 35 

2.9 Tinjauan Penelitian Terdahulu ..................................................................... 36 

2.10 Kerangka Pikir Teoritis .............................................................................. 39 

2.11 Hipotesis .................................................................................................... 40 

BAB III METODE PENELITIAN........................................................................ 41 

3.1 Rancangan Penelitian................................................................................... 41 

3.2 Variabel Penelitian dan Definisi Operasional.............................................. 41 

3.2.1 Variabel Penelitian ......................................................................... 41 

3.2.2 Definisi Operasional Variabel ....................................................... 42 

3.3 Jenis dan Sumber Data................................................................................. 46 

3.3.1 Jenis data ........................................................................................ 46 

3.3.2 Sumber data ................................................................................... 46 

3.4 Populasi dan Sampel .................................................................................... 47 

3.5 Pengumpulan Data ....................................................................................... 48 

3.6 Uji Instrumen ............................................................................................... 49 

3.6.1 Uji Validitas ................................................................................... 49 

3.6.2 Uji Reliabilitas ............................................................................... 50 

3.7 Pengolahan Data .......................................................................................... 50 

3.8 Analisis Data ................................................................................................ 52 

3.8.1 Statistik Deskriptif ......................................................................... 52 

3.8.2 Analisis Kuantitatif ........................................................................ 52 

3.8.3 Uji Asumsi Klasik .......................................................................... 52 

3.8.4 Analisis Regresi Linier Berganda .................................................. 55 



 

xiii 
 

3.8.5 Pengujian Hipotesis ....................................................................... 56 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ...................................... 60 

4.1 Deskripsi Objek ........................................................................................... 60 

4.2 Gambaran umum identitas responden. ........................................................ 61 

4.2.1 Jenis Kelamin Respoden ................................................................ 61 

4.2.2 Umur Respoden ............................................................................. 61 

4.2.3 Domisili Respoden ......................................................................... 62 

4.3 Penyajian data .............................................................................................. 63 

4.3.1 Statistik deskriptif .......................................................................... 63 

4.3.2 Brand Ambassador ........................................................................ 64 

4.3.3 Harga Produk ................................................................................. 65 

4.3.4 Kualitas Produk.............................................................................. 66 

4.3.5 Ulasan Pelanggan ........................................................................... 67 

4.3.6 Minat Beli ...................................................................................... 68 

4.4 Analisis Data ................................................................................................ 68 

4.4.1 Uji Validitas ................................................................................... 68 

4.4.2 Uji Reliabilitas ............................................................................... 70 

4.4.3 Uji Asumsi Klasik .......................................................................... 71 

4.4.4 Analisis Regresi  Linier Berganda ................................................. 75 

4.5 Uji Hipotesis ................................................................................................ 77 

4.5.1 Uji t (Parsial) .................................................................................. 77 

4.5.2 Uji F (Berganda) ............................................................................ 79 

4.5.3 Koefisien Determinasi (Adjusted R Square) .................................. 79 



 

 

xiv 
 

4.6 Pembahasan ................................................................................................. 80 

4.6.1 Pengaruh brand ambassador terhadap minat beli ......................... 80 

4.6.2 Pengaruh harga produk terhadap minat beli .................................. 81 

4.6.3 Pengaruh kualitas produk terhadap minat beli pengaruh ............... 82 

4.6.4 Pengaruh ulasan pelanggan terhadap minat beli ............................ 83 

4.6.5 Pangaruh brand ambassador, harga produk, kualitas produk, dan 

ulasan pelanggan terhadap minat beli............................................ 85 

BAB V KESIMPULAN DAN SARAN ................................................................ 86 

5.1 Kesimpulan .................................................................................................. 86 

5.2 Saran ............................................................................................................ 87 

DAFTAR PUSTAKA ........................................................................................... 90 

LAMPIRAN 

 



 

xv 
 

DAFTAR TABEL 

Tabel  Hal 

Tabel 3.1 Tabel Pengambilan Keputusan Uji Autokorelasi .................................. 55 

Tabel 4.1 Identitas Responden Berdasarkan Jenis Kelamin ................................. 61 

Tabel 4.2 Identitas Responden Berdasarkan Umur ............................................... 62 

Tabel 4.3 Identitas Responden Berdasarkan Domisili .......................................... 62 

Tabel 4.4 Deskripsi Variabel Penelitian ............................................................... 63 

Tabel 4.5 Tanggapan Respoden terhadap Brand Ambassaador Erigo .................. 64 

Tabel 4.6 Tanggapan Respoden terhadap Harga Produk Erigo ............................ 65 

Tabel 4.7 Tanggapan Respoden terhadap Kualitas Produk Erigo......................... 66 

Tabel 4.8 Tanggapan Respoden terhadap Ulasan Pelanggan Produk Erigo ......... 67 

Tabel 4.9 Tanggapan Respoden terhadap Minat Beli Produk Erigo ..................... 68 

Tabel 4.10 Hasil Uji Validitas ............................................................................... 69 

Tabel 4.11 Hasil Uji Reliabilitas ........................................................................... 70 

Tabel 4.12 Nilai Tolerance dan VIF Statistik ....................................................... 71 

Tabel 4.13 Hasil Uji Normalitas ........................................................................... 73 

Tabel 4.14 Hasil ji Autokorelasi ........................................................................... 75 

Tabel 4.15 Nilai koefisien Regresi ........................................................................ 76 

Tabel 4.16 Hasil Uji t (Parsial) ............................................................................. 77 

Tabel 4.17 Hasil Uji F (Berganda) ........................................................................ 79 

Tabel 4.18 Hasil Koefisien Determinan (Adjusted R Square) .............................. 80



 
 

xvi 
 

DAFTAR GAMBAR 

Gambar Hal 

Gambar 1.1 5 E-commerce Terpopuler di Indonesia .............................................. 2 

Gambar 1.2 Keluhan konsumen atau pelanggan Erigo pada aplikasi Shopee ...... 10 

Gambar 2.1 Kerangka Pikir Teoritis ..................................................................... 39 

Gambar 4.1 Grafik Normal Probability Plot ........................................................ 72 

Gambar 4.2 Hasil Uji Heterokedastisitas .............................................................. 74


	9c7d8067d1b34782bd5efec4bb01d3c0454de5213acff8d69d6eeec833d41f85.pdf
	a03f8465bbf76cbe36fa694bdbba6d6c68a17407cbce09543c77b76a3caa06ad.pdf
	9c7d8067d1b34782bd5efec4bb01d3c0454de5213acff8d69d6eeec833d41f85.pdf
	60d402a9667fb2581f4f13bd2f7efe7928fdc82e69d4fed1aae841860beb706a.pdf
	9c7d8067d1b34782bd5efec4bb01d3c0454de5213acff8d69d6eeec833d41f85.pdf

