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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh gaya hidup konsumen
dan pengetahuan konsumen terhadap kepuasan konsumen melalui keputusan
pembelian pada produk skincare Avoskin. Penelitian ini menggunakan metode
kuantitatif. Populasi dalam penelitian ini adalah pengguna skincare Avoskin
sebanyak 120 responden dijadikan sampel dalam penelitian ini dengan
menggunakan teknik purposive sampling. Data hasil penyebaran kuesioner yang
telah dikumpulkan dianalisis menggunakan teknik analisis data SEM melalui
program AMOS. Hasil pada penelitian ini menunjukkan bahwa gaya hidup
konsumen berpengaruh positif dan signifikan terhadap keputusan pembelian,
pengetahuan konsumen berpengaruh positif dan signifikan terhadap keputusan
pembelian, gaya hidup konsumen berpengaruh positif dan signifikan terhadap
kepuasan konsumen, pengetahuan konsumen berpengaruh positif dan signifikan
terhadap kepuasan konsumen, keputusan pembelian berpengaruh positif dan
signifikan terhadap kepuasan konsumen.

Kata kunci: Gaya hidup konsumen, Pengetahuan konsumen, Keputusan
pembelian, Kepuasan konsumen.



THE EFFECT OF CONSUMER LIFESTYLE AND CUSTOMER
KNOWLEDGE ON CUSTOMER SATISFACTION THROUGH BUYING
DECISION ON AVOSKIN SKINCARE PRODUCTS.

Uswatun Hasanah
2018-11-420

Pembimbing: 1. Sutono., S.E., M.M., Ph.D
2. Faridhatun Faidah., S.E., M.M

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS
PROGRAM STUDI MANAJEMEN

ABSTRACT

This study purpose to analyze the effect of consumer lifestyle and consumer
knowledge on customer satisfaction through buying decision on Avoskin skincare
products. This research uses quantitative method. The population in this study
were Avoskin akincare users as many 120 respondents were sampled in this study
using purposive sampling technique. Data from the distribution of the
questionnaires that have been collacted were analyzed using SEM data analysis
technique through the AMOS program. The results in this study indicate that
consumer lifestyle has a positive and significant effect on buying decision,
consumer knowledge has a positive and significant effect on buying decision,
consumer lifestyle has a positive and significant effect on consumer satisfaction,
consumer knowledge has a positive and significant effect on consumer
satisfaction, buying decision has a positive and significant effect on consumer
satisfaction.

Keyword: Consumer lifestyle, Consumer knowledge, Buying decision,
Consumer satisfaction.
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