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ABSTRAKSI

Penelitian ini memiliki tujuan untuk menganalisis pengaruh gaya hidup, dan citra merk
terhadap minat beli dan keputusan pembelian pada smarthphone merk Iphone. Penelitian
ini merupakan penelitian kuantitatif dengan jenis deskriptif. Sampel yang digunakan dalam
penelitian inisebanyak 120 responden. Teknik pengambilan sampel menggunakan
purposive sampling. Penelitian ini menggunakan data primer dan pengolahan data
menggunakan teknik analisis AMOS (Analysis of Momen Structure) yang merupakan
paket dalam program SEM (Structural Equation Modelling). Hasil analisis menunjukkan :
1) Gaya Hidup berpengaruh positif dan signifikan terhadap Minat Beli Iphone Di Teras
StoreJepara, 2) Citra merk berpengaruh positif dan signifikan terhadap Minat Beli Iphone
Di Teras StoreJepara, 3) Gaya Hidup tidak berpengaruh terhadap Keputusan Pembelian
Iphone Di Teras StorelJepara, 4) Citra merk tidak berpengaruh terhadap Keputusan
Pembelian Iphone Di Teras StoreJepara dan 5) Minat Beli tidak berpengaruh terhadap
Keputusan Pembelian Iphone Di Teras StoreJepara.

Kata Kunci : Gaya hidup; Citra Merk; Minat Beli; Keputusan Pembelian.
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THE INFLUENCE OF LIFESTYLE, AND BRAND IMAGE ON
PURCHASE INTEREST AND PURCHASE DECISIONS ON IPHONE
BRAND SMARTPHONES
(Case Study at Teras Store Jepara)

Nasirotun Niswa
201811610

Advisor : 1. Drs.Dr. Joko Utomo, MM.
2. Indah Dwi Prasetyaningrum, SE, MM

ABSTRACT

This study aims to analyze the effect of lifestyle and brand image on purchase intention and
purchase decisions on Iphone brand smartphones. This research is a quantitative research
with descriptive type. The sample used in this study was 120 respondents. The sampling
technique used purposive sampling. This study used primary data and data processing
using the analysis technique AMOS (Analysis of Moment Structure) which is a package in
the SEM (Structural Equation Modeling) program. The results of the analysis show: 1)
Lifestyle has a positive and significant effect on Intention to Buy an Iphone at Teras Store
Jepara, 2) Brand image has a positive and significant effect on Intention to Buy an Iphone
at Teras Store Jepara, 3) Lifestyle has no effect on Iphone Purchase Decisions on Teras
Jepara Store, 4) Brand image has no effect on Iphone Purchasing Decisions at Teras Store
Jepara and 5) Purchase intention has no effect on Iphone Purchase Decisions at Teras
Store Jepara.

Keywords: Lifestyle; Brand Image; Purchase Interest; Buying decision.
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