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ABSTRAKSI 

Penelitian ini memiliki tujuan untuk menganalisis pengaruh gaya hidup, dan citra merk 

terhadap minat beli dan keputusan pembelian pada smarthphone merk Iphone. Penelitian 

ini merupakan penelitian kuantitatif dengan jenis deskriptif. Sampel yang digunakan dalam 

penelitian inisebanyak 120 responden. Teknik pengambilan sampel menggunakan 

purposive sampling. Penelitian ini menggunakan data primer dan pengolahan data 

menggunakan teknik analisis AMOS (Analysis of Momen Structure) yang merupakan 

paket dalam program SEM (Structural Equation Modelling). Hasil analisis menunjukkan : 

1)  Gaya Hidup berpengaruh positif dan signifikan terhadap Minat Beli Iphone Di Teras 

Store      Jepara, 2) Citra merk berpengaruh positif dan signifikan terhadap Minat Beli Iphone 

Di Teras Store      Jepara, 3) Gaya Hidup tidak berpengaruh terhadap Keputusan Pembelian 

Iphone Di Teras Store Jepara, 4) Citra merk tidak berpengaruh terhadap Keputusan 

Pembelian Iphone Di Teras Store      Jepara dan 5) Minat Beli tidak berpengaruh terhadap 

Keputusan Pembelian Iphone Di Teras Store      Jepara. 

 

Kata Kunci : Gaya hidup; Citra Merk; Minat Beli; Keputusan Pembelian. 
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ABSTRACT 

This study aims to analyze the effect of lifestyle and brand image on purchase intention and 

purchase decisions on Iphone brand smartphones. This research is a quantitative research 

with descriptive type. The sample used in this study was 120 respondents. The sampling 

technique used purposive sampling. This study used primary data and data processing 

using the analysis technique AMOS (Analysis of Moment Structure) which is a package in 

the SEM (Structural Equation Modeling) program. The results of the analysis show: 1) 

Lifestyle has a positive and significant effect on Intention to Buy an Iphone at Teras Store 

Jepara, 2) Brand image has a positive and significant effect on Intention to Buy an Iphone 

at Teras Store Jepara, 3) Lifestyle has no effect on Iphone Purchase Decisions on Teras 

Jepara Store, 4) Brand image has no effect on Iphone Purchasing Decisions at Teras Store 

Jepara and 5) Purchase intention has no effect on Iphone Purchase Decisions at Teras 

Store Jepara. 

 

Keywords: Lifestyle; Brand Image; Purchase Interest; Buying decision. 

 

 

  



 

x 
 

DAFTAR ISI 

Halaman 

PERSETUJUAN JUDUL SKRIPSI............................................................... iii 

PERSETUJUAN SKRIPSI ............................................................................. iv 

MOTTO DAN PERSEMBAHAN ................................................................... v 

KATA PENGANTAR ..................................................................................... vi 

ABSTRAKSI .................................................................................................. viii 

ABSTRACT ....................................................................................................... ix 

DAFTAR ISI ..................................................................................................... x 

DAFTAR TABEL .......................................................................................... xiii 

DAFTAR GAMBAR ...................................................................................... xv 

BAB I PENDAHULUAN ................................................................................. 1 

1.1. Latar Belakang ............................................................................................ 1 

1.2. Ruang Lingkup ............................................................................................ 8 

1.3. Perumusan Masalah ..................................................................................... 8 

1.4. Tujuan Penelitian ......................................................................................... 9 

1.5. Manfaat Penelitian ..................................................................................... 10 

BAB II TINJAUAN PUSTAKA .................................................................... 11 

2.1. Landasan Teori .......................................................................................... 11 

2.1.1. Gaya Hidup (X1) .................................................................................. 11 

2.1.2. Citra Merk (X2) .................................................................................... 14 

2.1.3. Minat Beli (Y1) .................................................................................... 18 

2.1.4. Keputusan Pembelian (Y2) ................................................................... 21 

2.2. Tinjauan Pustaka ....................................................................................... 26 

2.3. Kerangka Pemikiran Teoritis .................................................................... 30 

2.4. Hipotesis .................................................................................................... 31 

BAB III METODE PENELITIAN ............................................................... 32 

3.1. Rancangan Penelitian ................................................................................ 32 

3.2. Variabel Penelitian dan Definisi Operasional ........................................... 32 

3.2.1. Variabel Penelitian ............................................................................... 32 

3.2.2. Definisi Operasional Variabel .............................................................. 33 



 

xi 
 

3.3. Jenis dan Sumber Data .............................................................................. 35 

3.4. Populasi, Sampel,  dan Teknik Sampling .................................................. 36 

3.4.1. Populasi ................................................................................................ 36 

3.4.2. Sampel .................................................................................................. 36 

3.5. Pengumpulan Data .................................................................................... 37 

3.6. Uji Instrumen Penelitian ............................................................................ 38 

3.6.1. Uji Validitas .......................................................................................... 38 

3.6.2. Uji Reliabilitas ...................................................................................... 39 

3.7. Pengolahan Data ........................................................................................ 40 

3.8. Analisis Data ............................................................................................. 41 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN .............................. 50 

4.1. Gambaran Umum Objek Penelitian .......................................................... 50 

4.2. Penyajian Data ........................................................................................... 51 

4.2.1. Deskripsi Responden ............................................................................ 51 

4.2.2. Tanggapan Responden .......................................................................... 53 

4.3. Analisis Data ............................................................................................. 56 

4.3.1. Uji Instrumen Penelitian ....................................................................... 56 

4.3.2. Evaluasi Atas Asumsi-Asumsi SEM .................................................... 62 

4.3.3. Analisis Faktor Konfirmatori (Confirmatory Factor Analysis) ............ 65 

4.3.4. Uji Kausalitas (Regression Weight) ...................................................... 73 

4.3.5. Pengujian Hipotesis .............................................................................. 75 

4.3.6. Analisis Pengaruh Tidak Langsung ...................................................... 78 

4.3.7. Uji Mediasi ........................................................................................... 78 

4.4. Pembahasan ............................................................................................... 79 

4.4.1. Pengaruh Gaya Hidup Terhadap Minat Beli Iphone Di Teras Store      

Jepara ............................................................................................................. 79 

4.4.2. Pengaruh Citra Merk Terhadap Minat Beli Iphone Di Teras Store  Jepara

 80 

4.4.3. Pengaruh Gaya Hidup Terhadap Keputusan Pembelian Iphone Di Teras 

Store Jepara .................................................................................................... 81 



 

xii 
 

4.4.4. Pengaruh Citra Merk Terhadap Keputusan Pembelian Iphone Di Teras 

Store Jepara .................................................................................................... 82 

4.4.5. Pengaruh Minat Beli Terhadap Keputusan Pembelian Dan Minat Beli 

Iphone Di Teras Store Jepara ......................................................................... 83 

4.4.6. Pengaruh Gaya Hidup Terhadap Keputusan Pembelian Melalui Minat 

Beli Iphone Di Teras Store Jepara ................................................................. 84 

4.4.7. Pengaruh Citra Merk Terhadap Keputusan Pembelian Melalui Minat 

Beli Iphone Di Teras Store Jepara ................................................................. 85 

BAB V PENUTUP .......................................................................................... 87 

5.1. Kesimpulan ................................................................................................ 87 

5.2. Saran .......................................................................................................... 88 

DAFTAR PUSTAKA ..................................................................................... 91 

LAMPIRAN-LAMPIRAN ............................................................................. 94 

 

  



 

xiii 
 

DAFTAR TABEL 

Tabel 1. 1 Jumlah Pengguna Smartphone secara global berdasarkan brand 

Smartphone tahun 2021  (dalam persen) ...........................................................       4 

Tabel 1. 2 Data Penjualan iPhone  di Teras Store dari tahun 2017 - 2021 .......       5 
 

Tabel 3. 1 Skala Likert ......................................................................................     38 

Tabel 3. 2 Comparative Fit Index .....................................................................     48 
  

Tabel 4.1 Distribusi Jenis Kelamin Responden .................................................... 51 

Tabel 4.2 Distribusi Usia Responden .................................................................... 52 

Tabel 4.3 Distribusi Pendapatan Responden ......................................................... 52 

Tabel 4.4 Frekuensi Variabel Gaya Hidup ............................................................ 53 

Tabel 4.5 Frekuensi Variabel Citra Merk ............................................................. 54 

Tabel 4.6 Frekuensi Variabel Minat Beli .............................................................. 54 

Tabel 4.7 Frekuensi Variabel Minat Beli .............................................................. 55 

Tabel 4.8  Uji Analisis Faktor Konfirmatori Eksogen .......................................... 57 

Tabel 4.9  Uji Analisis Faktor Konfirmatori Endogen .......................................... 58 

Tabel 4.10  Convergent Validity ........................................................................... 60 

Tabel 4.11  Uji Variance Extracted (AVE)........................................................... 61 

Tabel 4.12  Discriminant validity.......................................................................... 61 

Tabel 4.13  Reliabilitas ......................................................................................... 62 

Tabel 4.14  Uji Normalitas Data ........................................................................... 63 

Tabel 4.15  Uji Outliers ........................................................................................ 65 

Tabel 4.16  Evaluasi Kriteria Goodness of Fit Indices Variabel Eksogen ............ 67 

Tabel 4.17  Evaluasi Kriteria Goodness of Fit Indices Variabel Eksogen ............ 68 

Tabel 4.18  Evaluasi Kriteria Goodness of Fit Indices Variabel Endogen ........... 69 

Tabel 4.19  Evaluasi Kriteria Goodness of Fit Indices Variabel Endogen ........... 70 

Tabel 4.20  Uji Model Goodness Of Fit ................................................................ 72 

Tabel 4.21  Uji Model Goodness Of Fit Modifikasi ............................................. 73 

Tabel 4.22 Hasil Estimasi Standardized Regression Weight  Parameter Direct Effect

 ............................................................................................................................... 74 

Tabel 4.23 Koefisien Determinasi (Squared Multiple Correlation) ..................... 75 

Tabel 4. 24 Hasil Estimasi Parameter Pengaruh Langsung antar Variabel........... 76 



 

xiv 
 

Tabel 4. 25 Pengaruh Tidak Langsung Antar Variabel Penelitian........................ 78 

Tabel 4. 26 Besar Total effect ............................................................................... 78 

 

  



 

xv 
 

DAFTAR GAMBAR 

Gambar 2. 1 Proses Pengambilan Keputusan Pembelian..................................     22 

Gambar 2. 2 Kerangka Berfikir Pengaruh Gaya Hidup, Dan Citra Merk Terhadap 

Minat Beli Dan Keputusan Pembelian Pada Smarthphone Merk Iphone  (Studi 

Kasus Pada Masyarakat Jepara) ........................................................................     30 
  

Gambar 4.1  Uji Analisis Faktor Konfirmatori Eksogen ..................................     57 

Gambar 4.2 Uji Analisis Faktor Konfirmatori Endogen ...................................     58 

Gambar 4.3  Hasil Analisis Konfirmatori Variabel Eksogen ............................     66 

Gambar 4.4  Hasil Analisis Modifikasi Konfirmatori Variabel Eksogen ..........     67 

Gambar 4.4  Hasil Analisis Konfirmatori Variabel Endogen ...........................     69 

Gambar 4.6  Hasil Analisis Modifikasi Konfirmatori Variabel Endogen .........     70 

Gambar 4.7   Pengujian Konformatory Measurement ......................................     71 

Gambar 4.8   Pengujian Konformatory Measurement Modifikasi ....................     72 

  


