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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menganalisis dan menguji pengaruh Leverage, 

Likuiditas, Profitabilitas, dan Ukuran Perusahaan terhadap Pengungkapan 

Corporate Social Responsibility (CSR) pada Perusahaan Manufacture Sub Sektor 

Industri Makanan dan Minuman yang terdaftar di BEI  Pada Tahun 2017 – 2021. 

Penelitian ini merupakan penelitian kuantitatif dengan menggunakan data 

sekunder laporan keuangan perusahaan. Populasi pada penelitian ini sebanyak 72 

perusahaan. Penelitian ini menggunakan teknik purposive sampling dalam 

pengambilan sampel. Teknik analisis data dalam penelitian ini menggunakan 

analisis statistik deskriptif, uji normalitas, uji multikolinieritas, uji 

heteroskedastisitas, uji autokorelasi, analisis regresi berganda, uji T, uji F, dan 

koefisien determinasi dengan bantuan SPSS versi 25.  Hasil penelitian 

menunjukan leverage berpengaruh negatif terhadap Pengungkapan Corporate 

Social Responsibility (CSR), Likuiditas berpengaruh negatif terhadap 

Pengungkapan Corporate Social Responsibility (CSR), Profitabilitas berpengaruh 

negatif terhadap Pengungkapan Corporate Social Responsibility (CSR), Ukuran 

Perusahan berpengaruh positif terhadap Pengungkapan Corporate Social 

Responsibility (CSR) serta leverage, likuiditas, profitabilitas, dan ukuran 

perusahaan berpengaruh secara bersama – sama terhadap Pengungkapan 

Corporate Social Responsibility (CSR).  

 

Kata Kunci : Leverage, Likuiditas, Profitabilitas, Ukuran Perusahaan, 

Pengungkapan Corporate Social Responsibility 
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ABSTRACTION 
 

This study aims to analyze and test the effect of Leverage, Liquidity, Profitability, 

and Company Size on Disclosure of Corporate Social Responsibility (CSR) in 

Manufacturing Companies in the Food and Beverage Industry Sub Sector which 

are listed on the IDX in 2017 – 2021. This research is a quantitative study with 

using the company's secondary financial report data. The population in this study 

were 72 companies. This study used a purposive sampling technique in sampling. 

Data analysis techniques in this study used descriptive statistical analysis, 

normality test, multicollinearity test, heteroscedasticity test, autocorrelation test, 

multiple regression analysis, T test, F test, and the coefficient of determination 

with the help of SPSS version 25. The results showed leverage had a negative 

effect on Disclosure Corporate Social Responsibility (CSR), Liquidity has a 

negative effect on Disclosure of Corporate Social Responsibility (CSR), 

Profitability has a negative effect on Disclosure of Corporate Social 

Responsibility (CSR), Company Size has a positive effect on Disclosure of 

Corporate Social Responsibility (CSR) as well as leverage, liquidity, profitability, 

and company size have a joint effect on Disclosure of Corporate Social 

Responsibility (CSR). 

 

Keywords: Leverage, Liquidity, Profitability, Company Size, Disclosure of 

Corporate Social Responsibility 
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