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ABSTRAK

PENGARUH WORD OF MOUTH (WOM) DAN CITA RASA TERHADAP
KEPUTUSAN PEMBELIAN MELALUI MINAT BELI SEBAGAI
VARIABEL INTERVENING PADA TOKO ROTI DI KUDUS

YUNITA LESTARI
NIM. 2019-11-108

Dosen Pembimbing 1. Dina Lusianti, S.E., M.M., A A.K
2. Etni Marliana, S.E., M. G.ES

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

Penelitian ini bertujuan untuk menganalisis pengaruh word of mouth dan
cita rasa terhadap minat beli dan keputusan pembelian pada toko roti di Kudus.
Teori yang digunakan dalam penelitian ini adalah theory of planned behaviour.
Metode yang digunakan dalam penelitian ini adalah kuantitatif, dengan jenis
penelitian explanatory research. Pengambilan sampel dalam penelitian ini
menggunakan teknik purposive sampling yang terdiri dari 125 responden. Analisis
data yang digunakan adalah SEM yang dioperasikan melalui program AMOS. Hasil
penelitian ini menunjukkan bahwa word of mouth berpengaruh positif dan tidak
signifikan terhadap minat beli dan keputusan pembelian, cita rasa berpengaruh
positif dan signifikan terhadap minat beli dan keputusan pembelian, dan minat beli
berpengaruh positif dan signifikan terhadap keputusan pembelian serta minat beli
tidak dapat menjadi variabel intervening pada pengaruh word of mouth dan cita rasa
terhadap keputusan pembelian. Luaran penelitian ini berupa artikel ilmiah yang
telah terbit di BULLET : Jurnal Multidisiplin IImu volume 2 nomer 3.

Kata kunci: word of mouth, cita rasa, minat beli, keputusan pembelian

vii



ABSTRACT

THE INFLUENCE OF WORD OF MOUTH (WOM) AND TASTE ON
PURCHASING DECISIONS THROUGH BUYING INTEREST AS AN
INTERVENING AT BAKERY IN KUDUS

YUNITA LESTARI
NIM. 2019-11-108

Dosen Pembimbing 1. Dina Lusianti, S.E., M.M., A A.K
2. Etni Marliana, S.E., M. G.ES

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMICS AND BUSINESS STUDY OF MANAGEMENT

This study aims to analyze the effect of word of mouth and taste on buying
interest and purchase decisions at bakery in Kudus. The theory used in this research
is the theory of planned behavior. The method used in this research is quantitative,
with explanatory research as the type of research. Sampling is the research used a
purposive sampling technique consisting of 125 respondents. The data analysis
used is SEM which is operated through the AMOS program. The results of this study
indicate that word of mouth has a positive and insignificant effect on buying interest
and purchase decisions, taste has a positive and significant effect on buying interest
and purchase decisions, and buying interest has a positive and significant on
purchase decisions, as well as buying interest can 't be an intervening variable on
the influence of word of mouth and taste on purchase decisions. The output of this
research is in the form of scientific articles that have been published in BULLET:
Journal of Multidisciplinary Science volume 2 number 3.

Keyword: word of mouth, taste, buying interest, purchase decisions
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