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ABSTRAKSI 

 
Penelitian ini bertujuan untuk menganalisis dan menguji pengaruh struktur modal, 
pertumbuhan perusahaan, profitabilitas, dan ukuran perusahaan terhadap manajemen laba 

pada perusahaan manufaktur sub sektor makanan dan minuman yang terdaftar di BEI tahun 

2017-2021. Penelitian ini merupakan penelitian kuantitatif dengan menggunakan data 
sekunder pada laporan keuangan perusahaan. Populasi pada penelitian ini sebanyak 72 

perusahaan. Penelitian ini menggunakan purposive sampling dalam pengambilan sampel 

sebanyak 27 perusahaan. Teknik analisis data dalam penelitian ini menggunakan uji 

validitas, uji reliabilitas, analisis statistik deskriptif, uji normalitas, uji multikolinearitas, uji 
heterokedastisitas, uji autokorelasi, uji t, uji v, dan koefisien determinasi dengan bantuan 

SPSS versi 26. Hasil penelitian menunjukkan struktur modal tidak berpengaruh terhadap 

manajemen laba, pertumbuhan perusahaan berpengaruh positif signifikan terhadap 
manajemen laba, profitabilitas berpengaruh negatif tidak signifikan terhadap manajemen 

laba, ukuran perusahaan berpengaruh negatif tidak signifikan terhadap manajemen laba, 

serta struktur modal, pertumbuhan perusahaan, profitabilitas, dan ukuran perusahaan 
berpengaruh secara bersama-sama terhadap manajemen laba. 

 

Kata kunci : Struktur Modal, Pertumbuhan Perusahaan, Profitabilitas, 

Ukuran Perusahaan, Manajemen Laba. 
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ABSTRACTION 

 
This study aims to analyze and test the effect of capital structure, company growth, 
profitability, and company size on earnings management in food and beverage sub-sector 

manufacturing companies listed on the IDX in 2017-2021. This research is a quantitative 

study using secondary data on the company's financial statements. The population in this 

study were 72 companies. This study used purposive sampling in sampling were 27 
companies. Data analysis techniques in this study used validity tests, reliability tests, 

descriptive statistical analysis, normality tests, multicollinearity tests, heteroscedasticity 

tests, autocorrelation tests, t tests, v tests, and the coefficient of determination with the help 
of SPSS version 26. The results showed that the capital structure was not has an effect on 

earnings management, company growth has a significant positive effect on earnings 

management, profitability has no significant negative effect on earnings management, firm 
size has no significant negative effect on earnings management, and capital structure, 

company growth, profitability, and firm size have an effect together on earnings 

management. 

 

Keywords: Capital Structure, Company Growth, Profitability, Company Size, Earnings 

Management. 

 

 

  



 
 

x 
 

DAFTAR ISI 

 

Halaman 

HALAMAN JUDUL ................................................................................................ i 

HALAMAN PENGESAHAN ................................................................................. ii 

MOTTO DAN PERSEMBAHAN ....................................................................... iiiii 

KATA PENGANTAR ............................................................................................ v 

ABSTRAKSI..................................................................................................... viiiiii 

ABSTRACTION ...................................................................................................... ix 

DAFTAR ISI ........................................................................................................... x 

DAFTAR TABEL ............................................................................................. xiiiiii 

DAFTAR GAMBAR ......................................................................................... xivv 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang Penelitian ................................................................................ 1 

1.2 Ruang Lingkup ............................................................................................... 14 

1.3 Perumusan Masalah ....................................................................................... 14 

1.4 Tujuan Penelitian ........................................................................................... 15 

1.5 Manfaat Penelitian ......................................................................................... 16 

BAB II TINJAUAN PUSTAKA ........................................................................... 18 

2.1 Agency Theory ............................................................................................... 18 

2.2 Manajemen Laba ............................................................................................ 20 

2.2.1 Pengertian Manajemen Laba ................................................................ 20 

2.2.2 Faktor-faktor yang mempengaruhi Manajemen Laba .......................... 22 

2.2.3 Indikator Manajemen Laba ................................................................... 23 

2.3 Struktur Modal ............................................................................................... 23 

2.3.1 Pengertian Struktur Modal.................................................................... 23 

2.3.2 Faktor-faktor yang mempengaruhi Struktur Modal.............................. 26 

2.3.3 Indikator Struktur Modal ...................................................................... 27 

2.4 Pertumbuhan Perusahaan ............................................................................... 28 

2.4.1 Pengertian Pertumbuhan Perusahaan.................................................... 28 

2.4.2 Indikator Pertumbuhan Perusahaan ...................................................... 29 



 
 

xi 

 

2.5 Profitabilitas................................................................................................ 30 

2.5.1 Pengertian Profitabilitas ..................................................................... 30 

2.5.2 Faktor-faktor yang mempengaruhi Profitabilitas................................. 31 

2.5.3 Indikator Profitabilitas ....................................................................... 31 

2.6 Ukuran Perusahaan ..................................................................................... 34 

2.6.1 Pengertian Ukuran Perusahaan ........................................................... 34 

2.6.2 Faktor-faktor yang mempengaruhi Ukuran Perusahaan ...................... 36 

2.6.3 Indikator Ukuran Perusahaan ............................................................. 36 

2.7 Pengaruh Antar Variabel ............................................................................. 37 

2.8 Penelitian Terdahulu ................................................................................... 42 

2.9 Kerangka Pemikiran Teoritis ....................................................................... 57 

2.10 Hipotesis ..................................................................................................... 58 

BAB III METODE PENELITIAN ..................................................................... 59 

3.1 Rancangan Penelitian .................................................................................. 59 

3.2 Variabel Penelitian ...................................................................................... 59 

3.3 Definisi Operasional Perusahaan ................................................................. 60 

3.4 Jenis dan Sumber Data ................................................................................ 62 

3.5 Populasi dan Sampel ................................................................................... 63 

3.6 Pengumpulan Data ...................................................................................... 67 

3.7 Uji Validitas dan Reliabilitas ....................................................................... 68 

3.8 Pengolahan Data ......................................................................................... 69 

3.9 Analisis Data............................................................................................... 72 

BAB IV HASIL DAN PEMBAHASAN ............................................................ 76 

4.1 Gambaran Umum Objek Penelitian ............................................................. 76 

4.2 Penyajian Data ............................................................................................ 93 

4.2.1 Struktur Modal ................................................................................... 93 

4.2.2 Pertumbuhan Perusahaan ................................................................... 94 

4.2.3 Profitabilitas ...................................................................................... 95 

4.2.4 Ukuran Perusahaan ............................................................................ 96 

4.2.5 Manajemen Laba................................................................................ 97 

4.3 Analisis Data............................................................................................... 98 



 
 

xii 

 

4.3.1 Uji Validitas....................................................................................... 98 

4.3.2 Uji Reliabilitas ................................................................................. 101 

4.3.3 Statistik Deskriptif ........................................................................... 101 

4.3.4 Uji Asumsi Klasik ............................................................................ 104 

4.3.5 Pengujian Statistik ........................................................................... 108 

4.3.6 Uji Hipotesis .................................................................................... 110 

4.4 Pembahasan .............................................................................................. 114 

BAB V KESIMPULAN DAN SARAN............................................................ 123 

5.1 Kesimpulan ............................................................................................... 123 

5.2 Saran ......................................................................................................... 124 

DAFTAR PUSTAKA ...................................................................................... 126 

 

 

 

 

 

 

 

 

 

 

 

 

  



 
 

xiii 

 

DAFTAR TABEL 

 

Halaman 

Tabel 2.1  Penelitian Terdahulu ..................................................................... 43 

Tabel 3.1  Definisi Operasional Variabel ....................................................... 62 

Tabel 3.2  Populasi Perusahaan Manufaktur Sub Sektor Makanan dan Minuman 

yang Terdaftar di BEI Tahun 2017-2021....................................... 60 

Tabel 3.3  Daftar Tabel Pemilihan Sampel .................................................... 66 

Tabel 3.4  Sampel Perusahaan Manufaktur Sub Sektor Makanan dan Minuman 

yang Terdaftar di BEI Tahun 2017-2021....................................... 66 

Tabel 4.1  Tabulasi Data Struktur Modal ....................................................... 93 

Tabel 4.2  Tabulasi Data Pertumbuhan Perusahaan ....................................... 94 

Tabel 4.3  Tabulasi Data Profitabilitas .......................................................... 95 

Tabel 4.4  Tabulasi Data Ukuran Perusahaan ................................................ 96 

Tabel 4.5  Tabulasi Data Manajemen Laba.................................................... 97 

Tabel 4.6  Uji Validitas ................................................................................. 99 

Tabel 4.7  Uji Reliabilitas ........................................................................... 101 

Tabel 4.8  Statistik Deskriptif ...................................................................... 102 

Tabel 4.9  Uji Normalitas (One Sample Kolmogorov Smirnov Test) Sebelum 

Outlier ........................................................................................ 105 

Tabel 4.10  Uji Normalitas (One Sample Kolmogorov Smirnov Test) Sesudah 

Outlier ........................................................................................ 105 

Tabel 4.11  Uji Multikolinearitas .................................................................. 106 

Tabel 4.12  Uji Heteroskedastisitas ............................................................... 107 

Tabel 4.13  Uji Autokorelasi ......................................................................... 118 

Tabel 4.14  Analisis Regresi Berganda .......................................................... 109 

Tabel 4.15  Uji T........................................................................................... 111 

Tabel 4.16  Uji F ........................................................................................... 113 

Tabel 4.17  Koefisien Determinasi ................................................................ 114 

  



 
 

xiv 

 

DAFTAR GAMBAR 

 

Gambar 1.1  Grafik Rata-Rata Manajemen Laba Perusahaan Manufaktur Sub 

Sektor Makanan dan Minuman Tahun 2017-2021 ......................... 3 

Gambar 1.2  Grafik Rata-Rata Struktur Modal Perusahaan Manufaktur Sub 

Sektor Makanan dan Minuman Tahun 2017-2021 ......................... 5 

Gambar 1.3  Grafik Rata-Rata Pertumbuhan Perusahaan Perusahaan Manufaktur 

Sub Sektor Makanan dan Minuman Tahun 2017-2021 .................. 7 

Gambar 1.4  Grafik Rata-Rata Profitabilitas Perusahaan Manufaktur Sub Sektor 

Makanan dan Minuman Tahun 2017-2021 .................................... 9 

Gambar 1.5  Grafik Rata-Rata Ukuran Perusahaan Perusahaan Manufaktur Sub 

Sektor Makanan dan Minuman Tahun 2017-2021 ....................... 10 

Gambar 2.1  Kerangka Pemikiran Teoritis ....................................................... 58 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


	HALAMAN PENGESAHAN
	MOTTO DAN PERSEMBAHAN
	KATA PENGANTAR
	ABSTRAKSI
	ABSTRACTION
	DAFTAR TABEL
	DAFTAR GAMBAR
	BAB I
	PENDAHULUAN
	1.1 Latar Belakang Penelitian
	1.2 Ruang Lingkup
	1.3 Perumusan Masalah
	1.4 Tujuan Penelitian
	1.5 Manfaat Penelitian

	BAB II
	TINJAUAN PUSTAKA
	2.1 Agency Theory
	2.2 Manajemen Laba
	2.2.1 Pengertian Manajemen Laba
	2.2.2 Faktor-faktor yang mempengaruhi Manajemen Laba
	2.2.3 Indikator Manajemen Laba

	2.3 Struktur Modal
	2.3.1 Pengertian Struktur Modal
	2.3.2 Faktor-faktor yang mempengaruhi Struktur Modal
	2.3.3 Indikator Struktur Modal

	2.4 Pertumbuhan Perusahaan
	2.4.1 Pengertian Pertumbuhan Perusahaan
	2.4.2 Indikator Pertumbuhan Perusahaan

	2.5 Profitabilitas
	2.5.1 Pengertian Profitabilitas
	2.5.2 Faktor-faktor yang mempengaruhi Profitabilitas
	2.5.3 Indikator Profitabilitas

	2.6 Ukuran Perusahaan
	2.6.1 Pengertian Ukuran Perusahaan
	2.6.2 Faktor-faktor yang mempengaruhi Ukuran Perusahaan
	2.6.3 Indikator Ukuran Perusahaan

	2.7 Pengaruh Antar Variabel
	2.8 Penelitian Terdahulu
	2.9 Kerangka Pemikiran Teoritis
	2.10 Hipotesis

	BAB III
	METODE PENELITIAN
	3.1 Rancangan Penelitian
	3.2 Variabel Penelitian
	3.3 Definisi Operasional Perusahaan
	3.4 Jenis dan Sumber Data
	3.5 Populasi dan Sampel
	3.6 Pengumpulan Data
	3.7 Uji Validitas dan Reliabilitas
	3.8 Pengolahan Data
	3.9 Analisis Data

	BAB IV
	HASIL DAN PEMBAHASAN
	4.1 Gambaran Umum Objek Penelitian
	4.2 Penyajian Data
	4.2.1 Struktur Modal
	4.2.2 Pertumbuhan Perusahaan
	4.2.3 Profitabilitas
	4.2.4 Ukuran Perusahaan
	4.2.5 Manajemen Laba

	4.3 Analisis Data
	4.3.1 Uji Validitas
	4.3.2 Uji Reliabilitas
	4.3.3 Statistik Deskriptif
	4.3.4 Uji Asumsi Klasik
	4.3.5 Pengujian Statistik
	4.3.6 Uji Hipotesis

	4.4 Pembahasan

	BAB V
	KESIMPULAN DAN SARAN
	5.1 Kesimpulan
	5.2 Saran

	DAFTAR PUSTAKA

