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ABSTRAKSI

Penelitian ini bertujuan untuk menguji pengaruh store atmosphere,
pengalaman pelanggan, fasilitas, dan harga terhadap kepuasan pelanggan pada
restoran Papa Ron’s Pizza Kudus. Penelitian ini menggunakan metode penelitian
kuantitatif. Pengumpulan data pada penelitian ini yaitu menggunakan kuesioner.
Populasi dalam penelitian ini adalah para pelanggan restoran Papa Ron’s Pizza
Kudus. Pengambilan sampel dilakukan menggunakan teknik non- probability
sampling dengan jumlah sampel 100 pelanggan dengan penentuan jumlah sampel
menggunakan metode Lemeshow. Alat uji yang digunakan adalah Statistical
Program for Social Sciences (SPSS) Versi 23. Hasil penelitian menunjukan
bahwa variabel store atmosphere, pengalaman pelanggan, fasilitas, dan harga
berpengaruh secara simultan terhadap kepuasan pelanggan. Variabel store
atmosphere berpengaruh positif dan signifikan, selanjutnya variabel pengalaman
pelanggan berpengaruh positif dan signifikan, selanjutnya variabel fasilitas
berpengaruh positif dan tidak signifikan, selanjutnya variabel harga berpengaruh
positif dan signifikan terhadap kepuasan pelanggan. Journal of Applied Business
and Technology (JABT) 2023: 4(2), 144-154.

Kata Kunci : Store Atmosphere, Pengalaman Pelanggan, Fasilitas, Harga,
Pengalaman Pelanggan
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ABSTRACT

This study aims to examine the effect of store atmosphere, customer
experience, facilities, and prices on customer satisfaction at Papa Ron's Pizza
Kudus restaurant. This research uses quantitative research methods. Collecting
data in this study is using a questionnaire. The population in this study were
customers of the Papa Ron's Pizza Kudus restaurant. Sampling was carried out
using a non-probability sampling technique with a total sample of 100 customers
by taking the number of samples using the Lemeshow method. The test tool used is
the Statistical Program for Social Sciences (SPSS) Version 23. The results show
that the store atmosphere, customer experience, facilities, and price variables
simultaneously influence customer satisfaction. Furthermore, the store
atmosphere variable has a positive and significant effect, then the customer
experience variable has a positive and significant effect, then the facilities
variable has a positive and insignificant effect, then the price variable has a
positive and significant effect on customer satisfaction. Journal of Applied
Business and Technology (JABT) 2023: 4(2), 144-154.

Keyword : Store Atmosphere, Customer Experience, Facilities, Price, and
Customer Satisfaction
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