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ABSTRAKSI 

 

 Penelitian ini bermaksud guna  menguji bagaimana kepuasan pembeli pada e-

commerce Tokopedia mempengaruhi dampak harga dan kemudahan pembayaran 

terhadap minat beli ulang. Penelitian ini menggunakan metode kuantitatif. Sebanyak 

110 responden dari angkatan 2019 Fakultas Ekonomi dan Bisnis Universitas Muria 

Kudus dijadikan sampel serta mengambil dan  menggunakan metode purposive 

sampling. Metode pengumpulan data dalam penelitian ini menggunakan kuesioner. 

Metode analisis data menggunakan SEM AMOS 24 (Structural Equation Modeling). 

Temuan ditunjukkan jika harga dan kemudahan pembayaran mempunyai dampak 

yang positif dan signifikan terhadap kepuasan pembeli dan cenderung untuk berniat 

membeli ulang. Begitu halnya dengan kepuasan pembeli terhadap minat beli ulang 

berpengaruh positif dan signifikan. 

 

 

Kata Kunci : Harga, kemudahan pembayaran, kepuasan pembeli dan minat beli 

ulang 
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ABSTRACTION 

 

This study intends to examine how customer satisfaction with Tokopedia e-

commerce influences the impact of price and ease of payment on repurchase 

intention. The method used for this research is a quantitative method. A total of 110 

respondents from the 2019 class of the Faculty of Economics and Business, Muria 

Kudus University were used as samples which were taken using the purposive 

sampling method. Questionnaires are used in this research data collection method. 

The data analysis method uses SEM AMOS 24 (Structural Equation Modeling). The 

findings show that price and ease of payment have a positive and significant impact 

on buyer satisfaction and the tendency to repurchase. So is the case with buyer 

satisfaction on repurchase intention which has a positive and significant effect. 
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