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ABSTAK 

 

Penelitian ini bertujuan untuk menguji pengaruh review product dan content 

creator terhadap minat beli melalui affiliate marketing pengguna e-commerce Shopee 

di Kabupaten Kudus. Jenis penelitian kuantitatif, dengan jumlah sampel 156 

responden. Pengumpulan data menggunakan kuesioner. Analisis data meliputi uji 

validitas dan uji reliabilitas, analisis data menggunakan SEM AMOS versi 23. Hasil 

penelitian secara langsung review product berpengaruh positif signifikan terhadap 

minat beli. Content creator berpengaruh positif signifikan terhadap minat beli. 

Review product berpengaruh positif signifikan terhadap affiliate marketing. Content 

creator berpengaruh positif signifikan terhadap affiliate marketing. Minat beli 

berpengaruh positif tidak signifikan terhadap affiliate marketing. Hasil uji intervening 

menunjukkan variabel affiliate marketing mampu berperan sebagai variabel 

intervening antara review product dan content creator terhadap minat beli pengguna 

e-commerce Shopee di Kabupaten Kudus. 
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ABSTACT 

 

This study aims to examine the effect of product reviews and content creators 

on purchase intention through affiliate marketing for Shopee e-commerce users in 

Kudus Regency. This type of quantitative research, with a sample of 156 respondents. 

Data collection using a questionnaire. Data analysis includes validity and reliability 

tests, data analysis using SEM AMOS version 23. The results of the research directly 

product reviews have a significant positive effect on purchase intention. Content 

creator has a significant positive effect on purchase intention. Product reviews have 

a significant positive effect on affiliate marketing. content creator has a significant 

positive effect on affiliate marketing. Buying interest has no significant positive effect 

on affiliate marketing. The results of the intervening test show that the affiliate 

marketing variable is able to act as an intervening variable between product reviews 

and content creators on buying interest of Shopee e-commerce users in Kudus 

Regency. 

 

 

Keywords : Product Review, Content Creator, Purchase Intention, Affiliate 

Marketing 
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