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ABSTRAK

Penelitian ini bertujuan Pengaruh Quality Product, Brand Image dan Lifestyle
terhadap Keputusan Pembelian dengan Minat Beli sebagai Variabel Intervening Pada
Produk Mobil Mitshubishi di Kabupaten Kudus. Jenis penelitian ini menggunakan
explanatory research. Sampel penelitian sebanyal 125 responden. Metode
pengumpulan data menggunakan kuesioner. Uji instrumen data menggunakan uji
validitas dan reliabilitas. Analisis data menggunakan Structural Equation Modelling
SEM). Hasil penelitian menyimpulkan bahwa Quality Product berpengaruh positif
dan signifikan terhadap Keputusan Pembelian Konsumen pada Produk Mobil
Mitshubishi di Kabupaten Kudus. Brand Image berpengaruh positif dan signifikan
terhadap Keputusan Pembelian Konsumen pada Produk Mobil Mitshubishi di
Kabupaten Kudus, Lifestyle berpengaruh positif dan signifikan terhadap Keputusan
Pembelian Konsumen pada Produk Mobil Mitshubishi di Kabupaten Kudu, Quality
Product berpengaruh positif dan signifikan terhadap Minat Beli Konsumen pada
Produk Mobil Mitshubishi di Kabupaten Kudus, Brand Image berpengaruh positif
dan signifikan terhadap Minat Beli Konsumen pada Produk Mobil Mitshubishi di
Kabupaten Kudus, Lifestyle berpengaruh positif dan signifikan terhadap Minat Beli
Konsumen pada Produk Mobil Mitshubishi di Kabupaten Kudus. Minat Beli
berpengaruh positif dan signifikan Keputusan Pembelian Konsumen pada Produk
Mobil Mitshubishi di Kabupaten Kudus.

Kata kunci : Quality product, brand image dan lifestyle, minat beli, keputusan
pembelian.
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ABSTRACT

This study aims to influence product quality, brand image and lifestyle on
purchasing decisions with purchase intention as an intervening variable for
Mitsubishi car products in Kudus district. This type of research uses explanatory
research. The research sample is 125 respondents. Methods of data collection using
a questionnaire. Test data instruments using validity and reliability tests. Data
analysis using Structural Equation Modeling SEM). The results of the study
concluded that Product Quality has a positive and significant effect on Consumer
Purchase Decisions on Mitsubishi Car Products in Kudus Regency. Brand Image has
a positive and significant effect on Consumer Purchase Decisions on Mitsubishi Car
Products in Kudus Regency, Lifestyle has a positive and significant effect on
Consumer Purchase Decisions on Mitsubishi Car Products in Kudus Regency,
Product Quality has a positive and significant effect on Consumer Purchase Interests
on Mitsubishi Car Products in Kudus Regency, Brand Image has a positive and
significant effect on Consumer Purchase Interest on Mitsubishi Car Products in
Kudus Regency, Lifestyle has a positive and significant effect on Consumer Purchase
Interest on Mitsubishi Car Products in Kudus Regency. Purchase intention has a
positive and significant effect on Consumer Purchase Decisions on Mitsubishi Car
Products in Kudus Regency.

Keywords: Product quality, brand image and lifestyle, purchase decision, purchase
intention.
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