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ABSTRAKSI 

Mi instan merupakan makanan instan yang digemari oleh masyarakat, sehingga 

hal ini mengakibatkan persaingan yang ketat pada pasar mi instan. Mi Lemonilo 

belum dapat menguasai pasar mi instan di Indonesia serta belum mampu 

mengungguli produk mi instan non organik yang sudah beredar. Penelitian ini 

dilakukan dengan tujuan untuk menganalisis pengaruh brand ambassador, green 

product dan green advertising terhadap minat beli pada produk mi Lemonilo di 

Kabupaten Kudus. Pengumpulan data dilakukan dengan penyebaran kuesioner. 

Populasi pada penelitian ini yaitu masyarakat Kabupaten Kudus. Sampel 

ditentukan dengan metode purposive sampling sebanyak 120 responden. Teknik 

analisis data yang digunakan yaitu analisis regresi berganda dengan aplikasi SPSS 

25. Hasil dari penelitian ini yaitu: 1) brand ambassador berpengaruh negatif dan 

tidak signifikan terhadap minat beli; 2) green product berpengaruh positif dan 

signifikan terhadap minat beli; 3) green advertising berpengaruh positif dan 

signifikan terhadap minat beli; 4) brand ambassador, green product dan green 

advertising secara simultan berpengaruh signifikan terhadap minat beli. 

Keywords: brand ambassador, green product, green advertising, minat beli. 
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ABSTRACT 

Instant noodles are instant foods that are popular with the public, so this has 

resulted in intense competition in the instant noodle market. Mi Lemonilo has not 

been able to dominate the instant noodle market in Indonesia and has not been 

able to outperform non-organic instant noodle products that have been 

circulating. This research was conducted with the aim of analyzing the influence 

of brand ambassadors, green products and green advertising on buying interest in 

Lemonilo noodle products in Kudus District. Data collection was carried out by 

distributing questionnaires. The population in this study is the people of Kudus 

District. The sample was determined by purposive sampling method of 120 

respondents. The data analysis technique used is multiple regression analysis with 

the SPSS 25 application. The results of this study are: 1) brand ambassadors have 

a negative and not significant effect on purchase intention. 2) green product has a 

positive and significant effect on purchase intention. 3) green advertising has a 

positive and significant effect on purchase intention. 4) brand ambassadors, green 

product and green advertising simultaneously have a significant effect on 

purchase intention. 

Keywords: Brand ambassador, green product, green advertising, purchase 

intention. 
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