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ABSTRAK 

 

Transfer pricing adalah suatu kebijakan atas harga transfer atas suatu transaksi, baik 

harga jual barang, jasa, harta tak berwujud kepada anak perusahaan atau terhadap 

pihak-pihak berelasi yang mempunyai hubungan istimewa yang terletak di berbagai 

suatu negara. Penelitian ini bertujuan untuk membuktikan pengaruh pajak 

penghasilan, tunneling incentive, debt covenant, exchange rate, dan mekanisme 

bonus terhadap keputusan transfer pricing. Populasi pada penelitian ini adalah 

perusahaan sektor barang konsumer primer yang terdaftar di Bursa Efek Indonesia 

tahun 2017-2022. Teknik pengambilan sampel yang digunakan dalam penelitian ini 

adalah purposive sampling dengan 99 pengamatan. Teknik analisis yang digunakan 

dalam penelitian ini adalah metode regresi linier berganda dan alat analisis SPSS 

26. Hasil penelitian ini menunjukkan bahwa pajak penghasilan, tunneling incentive, 

debt covenant, dan exchange rate tidak berpengaruh terhadap keputusan transfer 

pricing, sedangkan mekanisme bonus berpengaruh positif terhadap keputusan 

transfer pricing. 

Kata kunci: Pajak Penghasilan, Tunneling Incentive, Debt Covenant, Exchange 

Rate, dan Mekanisme Bonus, Keputusan Transfer Pricing. 
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ABSTRACT 

 

Transfer pricing is a policy regarding the transfer price of a transaction, whether 

the selling price of goods, services, intangible assets to subsidiaries or to related 

parties who have special relationships located in various countries. This research 

aims to determine the influence of income tax, tunneling incentives, debt covenants, 

exchange rates, and bonus mechanisms on transfer pricing decisions. The 

population in this study are primary consumer goods sector companies listed on 

the Indonesia Stock Exchange in 2017-2022. The sampling technique used in this 

research was purposive sampling with 99 observations. The analysis technique 

used in this research is the multiple linear regression method and SPSS 26 analysis 

tool. The results of this research show that income tax,  tunneling incentives, debt 

covenants and exchange rates have no effect on transfer pricing decisions, while 

bonus mechanisms has a positive effect on transfer pricing decisions. 

 

Keywords: Income Tax, Tunneling Incentive, Debt Covenant, Exchange Rate 

and Bonus Mechanism, Transfer Pricing Decision. 
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