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ABSTRAK

ANALISIS PENGARUH CURRENT RATIO, DEBT TO TOTAL ASSETS RATIO,
RETURN ON ASSETS, DAN EARNING PER SHARE TERHADAP
PERUBAHAN LABA PADA PERUSAHAAN ADVERTISING YANG
TERDAFTAR DI BURSA EFEK INDONESIA TAHUN 2019-2022

Okky Adi setyawan
NIM. 2017-11-218

Pembimbing 1. Dina Lusianti, S.E, M.M, AAK
2. Mia Ajeng Alifiana, S.E, M.B.A

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS STUDI MANAJEMEN

Penelitian ini memiliki tujuan menganalisis pengaruh current ratio, debt to total
assets ratio, return on assets dan earning per share terhadap perubahan laba pada
perusahaan advertising yang terdaftar di BEI Tahun 2019-2022. Sampel penelitian
diambil dengan teknik purposive sampling berjumlah 15 perusahaan. Metode
analisis data yang digunakan adalah analisis deskriptif. Model uji yang digunakan
adalah random efek model. Analisis data menggunakan analisis regresi data panel
dan uji hipotesisnya terdiri dari uji t, uji F dan koefisien determinasi. Hasil
penelitian menyimpulkan bahwa: (1) Variabel current ratio terbukti tidak
mempengaruhi perubahan laba. (2) Variabel debt to total assets ratio terbukti tidak
mempengaruhi perubahan laba. (3) Variabel return on assets terbukti tidak
mempengaruhi perubahan laba. (4) Variabel earning per share terbukti secara
signifikan positif dapat mempengaruhi perubahan laba. (5) Variabel current ratio,
debt to total assets ratio, return on assets dan earning per share secara simultan.

Kata Kunci: perubahan laba, current ratio, debt to total assets ratio, return on
assets dan earning per share
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ABSTRACT

ANALYSIS OF THE EFFECT OF CURRENT RATIO, DEBT TO TOTAL ASSETS
RATIO, RETURN ON ASSETS, AND EARNING PER SHARE ON CHANGES IN
PROFIT ON ADVERTISING COMPANY LISTED ON THE INDONESIA STOCK
EXCHANGE IN 2019-2022

Okky Adi setyawan
NIM. 2017-11-218

Advisor 1. Dina Lusianti, SE, MM, AAK
2. Mia Ajeng Alifiana, S.E, M.B.A

UNIVERSITY OF MURIA KUDUS
FACULTY OF ECONOMICS AND BUSINESS STUDY PROGRAM OF
MANAGEMENT

This research aims to analyze the effect current ratio, debt to total assets ratio,
return on assets and earning per share on changes in profits at the advertising
company listed on the IDX in 2019-2022. The research sample was taken by
technique purposive sampling with 15 companies. The data analysis method used
is descriptive analysis. The test model used is random effects models. Data analysis
used panel data regression analysis and the hypothesis test consisted of the t test,
F test and the coefficient of determination. The research results conclude that: (1)
Variable current ratio not proved to affect changes in earning. (2) Variables debt
to total assets ratio not proved to affect changes in earnings. (3) Variables return
on assets not proved to affect changes in earnings. (4) Variables earning per share
proven to positive significantly affect changes in earnings. (5) Variables current
ratio, debt to total assets ratio, return on assets and earning per share
simultaneously.

Keywords: chance in profit, current ratio, debt to total assets ratio, return on assets
and earning per share
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