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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis faktor-faktor yang
mempengaruhi kepuasan pelanggan terhadap minat beli ulang produk kosmetik
Merek Purbasari melalui E-commerce Shopee. Penelitian ini merupakan penelitian
deskriptif kuantitatif. Pengumpulan data berasal dari metode penyebaran
kuesioner penelitian. Teknik analisis data penelitian ini menggunakan Structural
Equation Modeling (SEM) AMOS versi 24. Hasil penelitian ini menujukkan
bahwa (1) Kemudahan penggunaan berpengaruh positif dan signifikan terhadap
kepuasan pelanggan produk kosmetik merek Purbasari melalui e-commerce
Shopee. (2) Resiko berpengaruh negatif dan signifikan terhadap kepuasan
pelanggan produk kosmetik merek Purbasari melalui e-commerce Shopee. (3)
Kemudahan penggunaan berpengaruh positif dan signifikan terhadap minat beli
ulang produk kosmetik merek Purbasari melalui e-commerce Shopee. (4) Resiko
berpengaruh negatif dan signifikan terhadap minat beli ulang produk kosmetik
merek Purbasari melalui e-commerce Shopee. (5) Kepuasan pelanggan
berpengaruh positif dan signifikan terhadap minat beli ulang produk kosmetik
merek Purbasari melalui e-commerce Shopee.

Kata Kunci : Kemudahan penggunaan, Resiko, Minat Beli Ulang, dan
Kepuasan Pelanggan.
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ABSTRACTION

This study aims to analyze the factors that influence customer satisfaction
regarding repurchase interest in a Purbasari Brand Cosmetics product through
Shopee E-commerce. This research is quantitative descriptive. Data collection
comes from the method of distributing research questionnaires. The data analysis
technique for this research uses Structural Equation Modeling (SEM) AMOS
version 24. The results of this research show that (1) Ease of use has a positive
and significant effect on customer satisfaction for Purbasari brand cosmetic
products through Shopee e-commerce. (2) The risk has a negative and significant
effect on customer satisfaction for Purbasari brand cosmetic products through
Shopee e-commerce. (3) Ease of use has a positive and significant effect on
interest in repurchasing Purbasari brand cosmetic products through Shopee e-
commerce. (4) The risk has a negative and significant effect on interest in
repurchasing Purbasari brand cosmetic products through Shopee e-commerce. (5)
Customer satisfaction has a positive and significant effect on interest in
repurchasing Purbasari brand cosmetic products through Shopee e-commerce.

Keywords: Ease of use, Risk, Repurchase Intention, and Customer Satisfaction.
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