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ABSTRAKSI

PENGARUH DAYA TARIK IKLAN, BRAND IMAGE DAN KUALITAS
PRODUK TERHADAP LOYALITAS PELANGGAN MELALUI
KEPUASAN PELANGGAN KEDAI KOPI SUSU PFFTT DI KOTA KUDUS

HANIK ISNA MAULINDA
NIM 201811188

Dosen Pembimbing: 1. Sutono,SE.,MM.,Ph.D,
2. lwan Suroso,SE.,MM.,CFP

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

Penelitian ini memiliki tujuan untuk menganalisis Pengaruh daya tarik
iklan, brand image dan kualitas produk terhadap loyalitas pelanggan melalui
kepuasan konsumen Penelitian ini menggunakan variabel eksogen yaitu Daya
tarik iklan, brand image, kualitas produk dan variabel endogen yaitu loyalitas
pelanggan dan variabel interveningnya kepuasn konsumen. Pengumpulan data
yang digunakan adalah metode kuesioner. Penelitian menggunakan sample
sebanyak 125 responden yang merupakan konsumen dari Kedai Kopi Susus Pfftt
Kudus. Analisis data yang digunakan adalah SEM (Structural Equation
Modelling) yang di operasikan melalui program AMOS. Hasil penelitian ini
sebagai berikut, Daya tarik iklan berpengaruh positif dan signifikan terhadap
kepuasan konsumen, Brand image berpengaruh positif dan signifikan terhadap
kepuasan pelanggan, Kualitas produk berpengaruh positif dan signifikan terhadap
kepuasan konsumen,

Daya tarik iklan berpengaruh positif dan signifikan terhadap loyalitas pelanggan,

Brand image berpengaruh positif dan signifikan terhadap loyalitas pelanggan

Kata Kunci: Daya tarik iklan, brand image, kulitas produk, loyalitas peelanggan dan
kepuasan konsumen
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ABSTRACT

THE INFLUENCE OF ADVERTISING ATTRACTIVENESS, BRAND IMAGE, AND
PRODUCT QUALITY ON CUSTOMER LOYALTY THROUGH CONSUMER
SATISFACTION OF PFFTT MILK COFFEE SHOP IN KUDUS CITY

HANIK ISNA MAULINDA
NIM 201811050

Dosen Pembimbing: 1. Sutono,SE.,MM.,Ph.D,
2. lwan Suroso,SE.,MM.,CFP

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMICS AND BUSINESS STUDY PROGRAM OF
MANAGEMENT

This research aims to analyze the influence of advertising attractiveness, brand
image, and product quality on customer loyalty through consumer satisfaction. This
research uses exogenous variables, namely advertising attractiveness, brand image,
product quality, and endogenous variables, namely customer loyalty and the intervening
variable consumer satisfaction. This research collects data using a questionnaire method.
The research used a sample of 125 respondents who were consumers of the Pfftt Kudus
Milk Coffee Shop. The data analysis used is SEM (Structural Equation Modeling), which
is operated through the AMOS program. The results of this research are as follows:
advertising attractiveness has a positive and significant effect on consumer satisfaction,
brand image has a positive and significant effect on customer satisfaction, product
quality has a positive and significant effect on consumer satisfaction,Advertising
attractiveness has a positive and significant effect on customer loyalty,Brand image has a
positive and significant effect on customer loyalty.

Keywords: Advertising attractiveness, brand image, product quality, customer

loyalty and consumer satisfaction
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