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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh atribut produk, 

variety seeking, promotin, price, dan citra merek terhadap brand switching pada 

pengguna kartu operator seluler indosat di kota Kudus. Jenis Penelitian ini adalah 

kuantitatif. Sampel penelitian ini sebanyak 120 responden dengan menggunakan 

teknik purposive sampling. Teknik analisis data menggunakan analisis regresi 

linier berganda disertai dengan uji t (parsial) dan uji F (berganda). Metode analisis 

data menggunakan SPSS versi 20. Hasil dari pengujian menunjukkan bahwa 

atribut produk tidak berpengaruh terhadap brand switching, variety seeking 

berpengaruh terhadap brand switching, promotion tidak berpengaruh terhadap 

brand switching, price tidak berpengaruh terhadap brand switching, citra merek 

tidak berpengaruh terhadap brand switching. Hasil pengujian secara berganda 

menunjukkan bahwa seluruh variabel independen bersama-sama berpengaruh 

terhadap brand switching.  

Kata Kunci : Atribut Produk, Variety Seeking, Promotion, Price, Citra 

Merek, Brand Switching. 
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ABSTRACT 

This research aims to determine the influence of product attributes, variety 

seeking, promotion, price, and brand image on brand switching among Indosat 

cellular operator card users in the city of Kudus. This type of research is 

quantitative. The sample for this research was 120 respondents using purposive 

sampling technique. The data analysis technique uses multiple linear regression 

analysis accompanied by the t test (partial) and F test (multiple). The data 

analysis method uses SPSS version 20. The results of the test show that product 

attributes have no effect on brand switching, variety seeking has an effect on 

brand switching, promotion has no effect on brand switching, price has no effect 

on brand switching, brand image has no effect on brand switching. The results of 

multiple tests show that all independent variables together have an influence on 

brand switching. 

 

Keywords : Product Attributes, Variety Seeking, Promotion, Price, Brand 

Image, Brand Switching. 
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