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ABSTRAKSI 

 

Tujuan pada penelitian ini adalah menganalisis pengaruh Brand Awareness, 

Persepsi Kualitas terhadap Loyalitas Pelanggan melalui Kepuasan Pelanggan, 

objek penelitian ini adalah produk cleo di Kudus. Sampel penelitian sebanyak 120 

responden. Data yang digunakan dengan cara menyebar kuesioner melalui google 

form. Uji instrumen pada penelitian ini menggunakan uji reliabilitas dan uji 

validitas. Alat analisis pada penelitian ini menggunakan SEM-AMOS. Hasil pada 

penelitian ini Brand awareness berpengaruh positif dan signifikan terhadap 

kepuasan pelanggan. Persepsi Kualitas berpengaruh positif dan signifikan 

terhadap kepuasan pelanggan. Brand Awareness berpengaruh positif dan 

signifikan terhadap loyalitas pelanggan. Persepsi Kualitas berpengaruh positif dan 

signifikan terhadap loyalitas pelanggan. 

 

Kata kunci : Brand Awareness, Persepsi Kualitas, Kepuasan Pelanggan, Loyalitas 

Pelanggan 
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ABSTRACT 

 

The aim of this research is to analyze the influence of Brand Awareness, Quality 

Perceptions on Customer Loyalty through Customer Satisfaction, the object of 

this research is Cleo products in Kudus. The research sample was 120 

respondents. The data is used by distributing questionnaires via Google Form. 

The instrument test in this study used a reliability test and validity test. The 

analytical tool in this research uses SEM-AMOS. The results of this research: 

Brand awareness has a positive and significant effect on customer satisfaction. 

Perceived Quality has a positive and significant effect on customer satisfaction. 

Brand Awareness has a positive and significant effect on customer loyalty. 

Perceived Quality has a positive and significant effect on customer loyalty. 

 

Keywords : Brand Awareness, Perceived Quality, Customer Satisfaction, 

Customer Loyalty 
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