LAMPIRAN



Lampiran 1
KUESIONER PENELITIAN SKRIPSI

Assalamualaikum Wr. Wb.

Perkenalkan saya Firda Amelia, Mahasiswa Fakultas Ekonomi dan Bisnis,
Jurusan Manajemen, Universitas Muria Kudus. Mohon bantuan dan kesediaan
waktunya untuk mengisi atau menjawab pertanyaan kuesioner ini dengan jujur
dan sesuai dengan apa adanya. Data yang diperoleh akan digunakan untuk
menyusun tugas akhir skripsi yang membahas tentang "Pengaruh Kualitas
Pelayanan, Harga dan Brand Image Terhadap Loyalitas Konsumen Yang
Dimediasi oleh Loyalitas Konsumen (Studi kasus Pada Pengguna Honda
Scoopy Di Jepara)™. Atas Kesediaan Waktu Bapak/Ibu/Saudara/l saya ucapkan

terimaksih.
PETUNJUK PENGISIAN

Baca dan pahami setiap pertanyaan dengan baik, kemudian pilihlah jawaban atas

pertanyaan-pertanyaan tersebut sebagai berikut ini :
Pilihan Jawaban

Kode 1 = Sangat Tidak Setuju

Kode 2 = Tidak Setuju

Kode 3 = Netral

Kode 4 = Setuju



Kode 5 = Sangat Setuju

IDENTITAS RESPONDEN

NAMA O S T
JENIS KELAMIN |:| Laki-laki

[ ] Perempuan
USIA :[] 20-30 tahun

[] 41-50tahun

[ ] 31-40tahun
ALAMAT EMAIL B . ... E O ... icecerrreineaneen
FREKUENSI PEMBELIAN :|:| 1 Kali |:| 2 Kali
LOKASI PEMBEIAN :[] Jepara [ ] Luar Jepara
DOMISILI [ ] Jepara [ ] Luar Jepara
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DAFTAR PERTANYAAN

KUALITAS PELAYANAN

No. | Pertanyaan 1

Karyawan bengkel resmi Honda sangat
1 berpengalaman memperbaiki  Sepeda
Motor Honda Scoopy saya.

Karyawan bengkel resmi Honda sangat
2 ramah terhadap konsumen Sepeda Motor
Honda Scoopy saya.

3 Pelayanan servis yang diberikan cukup
memuaskan dan cepat.

Bengkel resmi Honda memberikan
4 jaminan apabila Servis kurang
memuskan.

Bengkel resmi Honda memiliki peralatan
5 yang lengkap dan fasilitas yang

memadai.
HARGA
No. | Pertanyaan 1

Harga Honda Scoopy sangat terjangkau.

2 Harga Honda Scoopy sesuai dengan
kualitas produk yang ditawarkan.

Harga Honda Scoopy adalah Sepeda
3 Motor dengan harga paling murah dari
jenis Sepeda Motor skutik yang lain.

4 Harga yang dikeluaran sesuai dengan
manfaat yang diperoleh.

Dealer Honda memberi kemudahan
pembayaran  dengan cara cicilan
5 perbulan.




BRAND IMAGE

No. | Pertanyaan

1 Honda Scoopy adalah Merek Sepeda
Motor yang paling dikenal masyarakat.

2 Sepeda Motor Honda Scoopy memiliki
Desain stylis dan unik.

3 Honda Scoopy memiliki Citra yang baik

dimata masyarakat.

KEPUASAN KONSUMEN

No. Pertanyaan
Saya sangat puas menggunakan Honda

1 | Scoopy karena modelnya yang simpel
dan unik.

Saya berharap Honda Scoopy tetap

2 | menjaga kualitas mesinya agar tetap awet
dan mudah digunakan.

3 | Selama menggunakan Honda Scoopy
saya sangat puas karna irit bahan bakar.
Sepeda Motor Honda Scoopy adalah

4 | jenis Sepeda Motor yang baik

LOYALITAS KONSUMEN

No. Pertanyaan

1 Saya akan membeli Honda Scoopy lagi.

o | Saya tidak akan beralih menggunakan
Honda Scoopy ke merek yang lain.
Saya akan merekomendasikan kepada

3 |orang lain agar membeli dan
menggunakan Honda Scoopy.

4 Saya akan tetap menggunakan Honda

Scoopy.

129




Lampiran 2
DATA TABULASI RESPONDEN
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Jadwal Waktu Penelitian

NO.

LANGKAH

Pengumpulan data

Pengolahan data

Analisis data

Konsultasi analisis data

O WIN|F

Penyususunan naskah skripsi

Konsultasi susunan naskah
skripsi




Hasil Output Amos

Regression Weights: (Group number 1 - Default model)

Estimate S.E. C.R. P Label
Y1l <-- X1 432 292 1,480 ,139 par_3
Y1l <--- X2 ,028 123 225 822 par 4
Y1l <-- X3 ,000 ,354 ,001 999 par 5
Y2 <-- X1 -571 ,329 -1,733 ,083 par_ 6
Y2 <--- X2 841 163 5,174 *** par 7
Y2 <-- X3 -016 ,361 -,045 964 par_8
Y2 <-- Y1 875 ,268 3,261 ,001 par 9
X25 <--- X2 1,000
X24 <--- X2 969 157 6,189 *** par_11
X22 <--- X2 1,243 162 7,682 *** par_ 12
X21 <--- X2 1,260 ,172 7,320 *** par_13
X33 <--- X3 1,000
X32 <--- X3 933 173 5387 *** par_14
X31 <--- X3 1,304 212 6,143 *** par_15
X14 <--- X1 1,000
X13 <--- X1 920 ,153 6,023 *** par_16
X12 <--- X1 1,124 156 7,213  *** par_17
X11 <--- X1 902 138 6,544 *** par_ 18
Y11 <--- Y1 1,000
Y12 <--- Y1 868 ,219 3973 *** par 19
Y14 <--- Y1 870 192 4536 *** par_20
Y21 <--- Y2 1,000
Y23 <--- Y2 ,980 ,138 7,102 *** par 21
Y24 <--- Y2 673 127 5279 *** par 22
X15 <--- X1 ,365 ,135 2,701 ,007 par_23

Standardized Regression Weights: (Group number 1 - Default model)

Estimate
Y1l <-- X1 ,488
Y1l <--- X2 ,028
Y1l <--- X3 ,000
Y2 <--- X1 -511
Y2 <--- X2 ,682
Y2 <-- X3 -,012
Y2 <-- Y1 ,693
X25 <--- X2 ,665
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Estimate
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,696
,629
,716
728
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(47
,663
,609
,590
,568
,795
,702
,557
272

Covariances: (Group number 1 - Default model)

Estimate S.E. C.R. P Label
X2 <> X1 ,076 ,037 2,026 ,043 par_1
X2 <--> X3 ,045 031 1460 ,144 par 2
X1 <--> X3 234 051 4,619 *** par 10

Correlations: (Group number 1 - Default model)

Estimate
X2 <--> X1 237
X2 <--> X3 ,176
X1 <--> X3 ,819

Variances: (Group number 1 - Default model)

Estimate S.E. C.R. P Label
X2 288 ,075 3,863 *** par 24
X1 ,353 ,084 4,223 *** par 25
X3 232,061 3,812 *** par 26
e2l ,208 1,085 2,442 015 par_27




Estimate S.E. C.R. P Label
e22 ,076 ,065 1,163 ,245 par_28
el 365 ,054 6,799 *** par_29
e2 372,054 6,857 *** par_30
ed ,170 ,038 4,473 *** par_31
eb 221,044 5,031 *** par_32
e6 247 ,044 5,663 *** par_33
e’ 309,049 6,246 *** par_34
e8 375 ,070 5,358 *** par 35
e9 312,063 5,875 *** par_36
el0 485 073 6,623 *** par_37
ell 354,062 5,699 *** par_38
el2 ,366 ,056 6,478 *** par_39
el3 469 ,087 5,372 *** par_40
el4 390 ,067 5,847 ***  par_41
el6 439 074 5,921 ***  par 42
el7 256,059 4,339 *** par 43
el9 434 074 5,860 *** par_44
e20 442 065 6,780 *** par_45
e23 ,586 ,077 7,584 *** par_46

Squared Multiple Correlations: (Group number 1 - Default model)

Estimate
Y1 ,246
Y2 ,828
X15 ,074
Y24 311
Y23 ,493
Y21 ,632
Y14 322
Y12 ,348
Y11 ,370
X11 ,440
X12 ,557
X13 ,381
X14 531
X31 ,513
X32 ,395
X33 ,485
X21 675
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Estimate
X22 124
X24 421
X25 442

Total Effects (Group number 1 - Default model)

X3 X1 X2 Y1l Y2

Y1 ,023 432,028 ,000 ,000
Y2 -016 -193 866 ,875 ,000
X155 | ,000 ,365 ,000 ,000 ,000
Y24 | -011 -130 583 589 673
Y23 | -016 -189 849 858  ,980
Y21 | -016 -193 866 ,875 1,000
Y14 | ,000 376 ,024 ,870 ,000
Y12 | ,000 375 ,024 868 ,000
Y11 | ,000 ,432 ,028 1,000 ,000
X11 | ,000 ,902 ,000 ,000 ,000
X112 | ,000 1,124 ,000 ,000 ,000
X13 | ,000 ,920 ,000 ,000 ,000
X14 | ,000 1,000 ,000 ,000 ,000
X31 1304 ,000 ,000 ,000 ,000
X32 | ,933 ,000 ,000 ,000 ,000
X33 | 1,000 ,000 ,000 ,000 ,000
X21| ,000 ,000 1,260 ,000 ,000
X22 | ,000 ,000 1,243 ,000 ,000
X24 | ,000 ,000 ,969 ,000 ,000
X25| ,000 ,000 1,000 ,000 ,000

Standardized Total Effects (Group number 1 - Default model)

X3 X1 X2 Y1 Y2

Y1 ,019 ,488 ,028 ,000 ,000
Y2 ,030 -,173 ,701 ,693 ,000
X15 | ,000 ,272 ,000 ,000 ,000
Y24 | -006 -09 ,391 ,386 ,557
Y23 | -,008 -121 ,492 ,487 702
Y21 |-009 -137 /557 551 795
Y14 | ,000 277 ,016 ,568 ,000
Y12 | ,000 ,288 ,017 ,590 ,000
Y11 | ,000 ,297 ,017 ,609 ,000




X3 X1 X2 Y1 Y2

X11 | ,000 ,663 ,000 ,000 ,000
X12 | ,000 ,747 ,000 ,000 ,000
X13 | ,000 ,617 ,000 ,000 ,000
X14 | ,000 ,728 ,000 ,000 ,000
X31 | ,716 ,000 ,000 ,000 ,000
X32 | ,629 ,000 ,000 ,000 ,000
X33 | ,696 ,000 ,000 ,000 ,000
X21 | ,000 ,000 ,822 ,000 ,000
X22 | ,000 ,000 ,851 ,000 ,000
X24 | ,000 ,000 ,649 ,000 ,000
X25 | ,000 ,000 ,665 ,000 ,000

Direct Effects (Group number 1 - Default model)

X3 X1 X2 Y1l Y2

Y1 021 432,028 ,000 ,000
Y2 -016 -571 841 875 ,000
X155 | ,000 ,365 ,000 ,000 ,000
Y24 | ,000 ,000 ,000 ,000 ,673
Y23 | ,000 ,000 ,000 ,000 ,980
Y21 | ,000 ,000 ,000 ,000 1,000
Y14 | ,000 ,000 ,000 ,870 ,000
Y12 | ,000 ,000 ,000 ,868 ,000
Y11 | ,000 ,000 ,000 1,000 ,000
X11 | ,000 ,902 ,000 ,000 ,000
X12 | ,000 1,124 ,000 ,000 ,000
X13 | ,000 ,920 ,000 ,000 ,000
X14 | ,000 1,000 ,000 ,000 ,000
X31 1304 ,000 ,000 ,000 ,000
X32 | ,933 ,000 ,000 ,000 ,000
X33 | 1,000 ,000 ,000 ,000 ,000
X21| ,000 ,000 1,260 ,000 ,000
X22 | ,000 ,000 1,243 ,000 ,000
X24 | ,000 ,000 ,969 ,000 ,000
X25| ,000 ,000 1,000 ,000 ,000

Standardized Direct Effects (Group number 1 - Default model)

X3 X1 X2 Y1 Y2

Yl |,020 ,488 ,028 ,000 ,000

145



X3 X1 X2 Y1 Y2

Y2 |,012 -511 ,682 ,693 ,000
X15 | ,000 ,272 ,000 ,000 ,000
Y24 | ,000 ,000 ,000 ,000 ,557
Y23 | ,000 ,000 ,000 ,000 ,702
Y21 | ,000 ,000 ,000 ,000 ,795
Y14 | ,000 ,000 ,000 ,568 ,000
Y12 | ,000 ,000 ,000 ,590 ,000
Y11 | ,000 ,000 ,000 ,609 ,000
X11 | ,000 ,663 ,000 ,000 ,000
X12 | ,000 ,747 ,000 ,000 ,000
X13 | ,000 ,617 ,000 ,000 ,000
X14 | ,000 ,728 ,000 ,000 ,000
X31|,7/716 ,000 ,000 ,000 ,000
X32 | ,629 ,000 ,000 ,000 ,000
X33 | ,696 ,000 ,000 ,000 ,000
X21 | ,000 ,000 ,822 ,000 ,000
X22 | ,000 ,000 ,851 ,000 ,000
X24 | ,000 ,000 ,649 ,000 ,000
X25 | ,000 ,000 ,665 ,000 ,000

Indirect Effects (Group number 1 - Default model)

X3 X1 X2 Y1 Y2

Y1 ,000 ,000 ,000 ,000 ,000
Y2 016 ,378 ,024 ,000 ,000
X15 | ,000 ,000 ,000 ,000 ,000
Y24 | -011 -130 ,583 ,589 ,000
Y23 | -,016 -189 ,849 858 ,000
Y21 | -016 -193 866 ,875 ,000
Y14 | ,000 ,376 ,024 ,000 ,000
Y12 | ,000 ,375 ,024 ,000 ,000
Y11 | ,000 ,432 ,028 ,000 ,000
X11 | ,000 ,000 ,000 ,000 ,000
X12 | ,000 ,000 ,000 ,000 ,000
X13 | ,000 ,000 ,000 ,000 ,000
X14 | ,000 ,000 ,000 ,000 ,000
X31 | ,000 ,000 ,000 ,000 ,000
X32 | ,000 ,000 ,000 ,000 ,000
X33 | ,000 ,000 ,000 ,000 ,000
X21 | ,000 ,000 ,000 ,000 ,000




X3 X1 X2 Y1 Y2

X22 | ,000 ,000 ,000 ,000 ,000
X24 | ,000 ,000 ,000 ,000 ,000
X25 | ,000 ,000 ,000 ,000 ,000

Standardized Indirect Effects (Group number 1 - Default model)

X3 X1 X2 Y1 Y2

Y1 ,000 ,000 ,000 ,000 ,000
Y2 ,018 ,338 ,020 ,000 ,000
X15 | ,000 ,000 ,000 ,000 ,000
Y24 | -006 -09 ,391 ,386 ,000
Y23 | -,008 -121 ,492 ,487 ,000
Y21 | -009 -137 /557 551 ,000
Y14 | ,000 ,277 ,016 ,000 ,000
Y12 | ,000 ,288 ,017 ,000 ,000
Y11 | ,000 ,297 ,017 ,000 ,000
X11 | ,000 ,000 ,000 ,000 ,000
X12 | ,000 ,000 ,000 ,000 ,000
X13 | ,000 ,000 ,000 ,000 ,000
X14 | ,000 ,000 ,000 ,000 ,000
X31 | ,000 ,000 ,000 ,000 ,000
X32 | ,000 ,000 ,000 ,000 ,000
X33 | ,000 ,000 ,000 ,000 ,000
X21 | ,000 ,000 ,000 ,000 ,000
X22 | ,000 ,000 ,000 ,000 ,000
X24 | ,000 ,000 ,000 ,000 ,000
X25 | ,000 ,000 ,000 ,000 ,000
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Model Fit Summary

CMIN
Model NPAR CMIN DF P CMIN/DF
Default model 46 129,858 125 ,365 1,039
Saturated model 171 ,000 0
Independence model 18 781,672 153 ,000 5,109
RMR, GFI
Model RMR GFI AGFI PGFI
Default model ,045 981 925,651
Saturated model ,000 1,000
Independence model | ,169  ,456  ,392  ,408
Baseline Comparisons

NFlI  RFI IFI  TLI
Model Deltal rhol Delta2 rho2 CFI
Default model 834 797 ,993 991 992
Saturated model 1,000 1,000 1,000
Independence model ,000 ,000 ,000 ,000 ,000
Parsimony-Adjusted Measures
Model PRATIO PNFI PCFI
Default model ,817 681 811
Saturated model ,000 ,000 ,000
Independence model 1,000 ,000 ,000
NCP
Model NCP LO 90 HI1 90
Default model 4,858 ,000 36,129
Saturated model ,000 ,000 ,000
Independence model | 628,672 545,035 719,824
FMIN
Model FMIN FO LO90 HI90
Default model 1,091 ,041 ,000 ,304
Saturated model ,000 ,000 ,000 ,000
Independence model | 6,569 5,283 4,580 6,049




RMSEA

Model RMSEA LO90 HI9 PCLOSE
Default model ,018 ,000 ,049 ,955
Independence model ,186 173,199 ,000
AIC
Model AIC BCC BIC CAIC
Default model 221,858 239,338 350,082 396,082
Saturated model 342,000 406,980 818,661 989,661
Independence model | 817,672 824,512 867,846 885,846
ECVI
Model ECVI LO9 HI90 MECVI
Default model 1,864 1,824 2,127 2,011
Saturated model 2,874 2,874 2,874 3,420
Independence model | 6,871 6,168 7,637 6,929
HOELTER
Model HOELTER HOELTER

.05 .01
Default model 140 151
Independence model 28 30

Minimization: ,016
Miscellaneous: 1,061
Bootstrap: ,000
Total: 1,077
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