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ABSTRAKSI

Penelitian ini bertujuan untuk melakukan analisis pengaruh duta merek, citra
merek dan ulasan pelangga online terhadap keputusan pembelian melalui
kepercayaan merek sebagai variabel intervening. Data penelitian menggunakan
data primer berbentuk kuesioner. Sampel berjumlah 130 orang responden.
Analisis data menggunakan AMOS 24. Hasil penelitian menyatakan bahwa duta
merek, citra merek, ulasan pelanggan online berpengaruh secara positif signifikan
terhadap kepercayaan merek. Duta merek, citra merek, kepercayaan merek
berpengaruh positif signifikan terhadap keputusan pembelian, sedangkan ulasan
pelanggan online tidak berpengaruh terhadap keputusan pembelian. Hasil
pengujian mediasi menyatakan bahwa kepercayaan merek memediasi secara
parsial pada duta merek dan citra merek terhadap keputusan pembelian, dan
kepercayaan merek memediasi secara penuh pada ulasan pelanggan online
terhadap keputusan pembelian.

Kata Kunci: Duta Merek, Citra Merek, Ulasan Pelanggan Online,
Kepercayaan Merek, Keputusan Pembelian.
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THE INFLUENCE OF BRAND AMBASSADORS, BRAND IMAGE AND
ONLINE CUSTOMER REVIEWS ON PURCHASE DECISIONS THROUGH
BRAND TRUST AS AN INTERVENING VARIABLE (STUDY ON
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Nadillah Wulandari
201911015

Dosen Pembimbing: 1. Dina Lusianti, S.E., M.M., A AK
2. Rhealin Hening Karatri. S.E.,M.M

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

ABSTRACT

This research aims to analyze the influence of brand ambassadors, brand
image and online customer reviews on purchasing decisions through brand trust
as an intervening variable. The research data uses primary data in the form of a
questionnaire. The sample consisted of 130 respondents. Data analysis used
AMOS 24. The research results stated that brand ambassadors, brand image,
online customer reviews had a significant positive effect on brand trust. Brand
ambassadors, brand image, brand trust have a significant positive effect on
purchasing decisions, while online customer reviews have no effect on purchasing
decisions. The results of the mediation test state that brand trust partially
mediates brand ambassadors and brand image on purchasing decisions, and
brand trust fully mediates online customer reviews on purchasing decisions.

Keywords: Brand Ambassador, Brand Image, Online Customer Review, Brand
Trust, Purchase Decisions.
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