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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui bagaimana kepuasan konsumen
pada Jenang Mubarok Kudus mempengaruhi dampak dari lokasi, keberagaman
produk dan harga terhadap minat beli ulang. Penelitian ini menggunakan metode
kuantitatif sebanyak 140 responden konsumen dari Jenang Mubarok Kudus yang
dijadikan sampel dengan menggunakan metode purposive sampling. Metode
pengumpulan data menggunakan kuesioner. Metode analisis data menggunakan SEM
AMOS 24 (Structural Equation Modeling). Hasil penelitian ini menunjukkan bahwa
lokasi berpengaruh terhadap kepuasan konsumen pada Jenang Mubarok Kudus,
keberagaman produk berpengaruh terhadap kepuasan konsumen pada Jenang
Mubarok Kudus, harga berpengaruh terhadap kepuasan konsumen pada Jenang
Mubarok Kudus, lokasi berpengaruh minat beli ulang pada Jenang Mubarok Kudus,
keberagaman produk berpengaruh terhadap minat beli ulang pada Jenang Mubarok
Kudus, harga berpengaruh terhadap minat beli ulang pada Jenang Mubarok Kudus
dan Kepuasan konsumen berpengaruh terhadap minat beli ulang pada Jenang
Mubarok Kudus.

Kata Kunci : Lokasi, keberagaman produk, harga, minat beli ulang dan
kepuasan konsumen



THE INFLUENCE OF LOCATION, PRODUCT DIVERSITY, AND PRICE
FACTORS ON CONSUMER BUYING INTEREST THROUGH CUSTOMER
SATISFACTION AS AN INTERVENING VARIABLE IN JENANG
MUBAROK KUDUS
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ABSTRACTION

This study aims to test how consumer satisfaction at Jenang Mubarok
Kudus influences the impact of location, product diversity and price on repurchasing
intentions. This study used a quantitative method of 140 customer respondents from
Jenang Mubarok Kudus was sampled using a purposive sampling method. The data
collection method uses a questionnaire. The data analysis method uses SEM AMOS
24 (Structural Equation Modeling). The results of this research show that location
influences consumer satisfaction at Jenang Mubarok Kudus, product diversity
influences consumer satisfaction at Jenang Mubarok Kudus, price influences
consumer satisfaction at Jenang Mubarok Kudus, location influences repurchase
interest at Jenang Mubarok Kudus, product diversity influences repurchase interest
at Jenang Mubarok Kudus, price influences repurchase interest at Jenang Mubarok
Kudus and consumer satisfaction influence repurchase interest at Jenang Mubarok
Kudus

Keywords: Location, product diversity, price, repurchase interest and consumer
satisfaction
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