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ABSTRAKSI

Penelittan 1o bertyjuan untuk menganalisis pengaruh Brand Ambassador,
Brand Irage, dan Dlgﬂﬂf Marketing, tethadap Keputusan Pembelian dengan
Mediast Brand dwareness pada Konsumen Huab Elzatia Kudus. Penelitian it
merupakan penelitian kuantitatif dengan mensounakan data primer vang berasal
dari kuesionier penelinan Populas: dalam pencliian i adalab selurph konsumen
vang melakukan pembelian hiyab Elzatta yang tidak dikstahui jumlahnyva Teknik
pengambilan sempel menggunakan Telmik pioposive sampiing sampel sebanyak
120 responden Ujp insoument mengounakan up validias, reltabilitas; dan up
normalitas. Teknik analisis data menpounakan analisis SEM (Spructural Equanon
Modelling) AMOS versi 24, Hasil penslitian mepunjukkan babwa &ramd
ambassedor, brand image: dom digital marketing berpengaruh positif dan
stznifikan terhadap brand gwarésiess dan keputusan pembelian. Kemudtan brand
awareness berpengaruh terhadap keputusan pembelian akan tetapt brand
awareness tidak dapat memedias: antara Srand ambassador. Srand 1mage, dan
digital marketing terthadap keputusan pembehan

Kata kunci: Brand Ambassador, Brand Image. Digital Marketing, Keputusan
Pembelian Brand dwareness
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ABSTRACTION

This Study Aimed To dnahzed The Effect OF Brand Ambassador, Brand
Imape, and Digiral Mavketing On Purchasé Decisions With Medition Brand
Awareness Case Studi On Conswmers Hijah Elratta Kudus. This researeh is a
gantitaiive studied ustig primary daia derived from research guestiommaires.
The population i this stugy is all consumers who purchased the Elzatta hijab the
mumber of whicl is tmfnow. The sawmpiing techmgue uzed purpove sampling with
a rotal sample of 130 peaple. The mstrument test use validity, reliability, and
normality rest. Data analysis-technigue using SEM analvsiz (Structwral Eguation
Modelling) AMOS versi 24, Fhe research resulis show that brand ambassador,
&rand tmage, digital markefing have 6 positive and significant affect on brand
awareness ‘and purchasing decisions. Then brand awarewess will influence
purchasing decizions, but brand awarenéss can not mediare benvesn brand
ambassador, brand image and digital marketing on purchasing decisions,
Keywords: Brand Ambassador, Brand Image, Digital Marketing, Purchase
Decisions, Brand Swareness
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