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ABSTRAK

Tujuan penelitian ini adalah untuk menganalisis adanya pengaruh suasana
cafe, lokasi usaha, kualitas produk dan persepsi harga terhadap kepuasan konsumen
Cafe Gravitasi Teras Muria Kudus. Penelitian ini menggunakan pendekatan
kuantitatif dengan teknik purposive sampling, dimana penelitian ini memiliki
jumlah responden sebanyak 132 orang. Pengumpulan data yang digunakan adalah
dengan melakukan penyebaran kuesioner yang dibagikan secara langsung kepada
pengunjung Cafe Gravitasi Teras Muria kemudian dianalisis menggunakan regresi
linier berganda. Hasil penelitian ini menyatakan bahwa secara parsial Persepsi
Harga dan Kualitas Produk berpengaruh positif terhadap Kepuasan Konsumen Cafe
Gravitasi Teras Muria Kudus, sedangkan Lokasi Usaha dan Suasana Cafe tidak
berpengaruh secara parsial terhadap variabel Kepuasan Konsumen. Hasil secara
simultan menunjukan variabel suasana cafe, lokasi usaha, kualitas produk, dan
persepsi harga berpengaruh simultan terhadap variabel kepuasan konsumen Cafe

Gravitasi Teras Muria.

Kata Kunci : Kepuasan Konsumen, Suasana Cafe, Lokasi Usaha, Kualitas

Produk, Persepsi Harga
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The Influence of Cafe Atmosphere, Business Location, Product
Quality, and Price Perceptions on Consumer Satisfaction at Gravity

Cafe Teras Muria Kudus
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ABSTRACT

The purpose of this study was to analyze the influence of the atmosphere of
the cafe, business location, product quality and price perceptions on consumer
satisfaction at the Cafe Gravitasi Teras Muria Kudus. This research uses a
quantitative approach with a purposive sampling technique, where this research
has a total of 132 respondents. Data collection used was by distributing
questionnaires which were distributed directly to visitors to Cafe Gravitasi Teras
Muria and then analysed using multiple linear regression. The results of this study
state that partially Perceived Price and Product Quality have a positive effect on
Consumer Satisfaction at Teras Muria Kudus Gravity Cafe, while Business
Location and Cafe Atmosphere have no partial effect on Consumer Satisfaction
variables. The results simultaneously show that the variables of the cafe
atmosphere, business location, product quality, and price perceptions have a
simultaneous effect on the variable of customer satisfaction at Cafe Gravitasi Teras

Muria.

Keywords: Consumer Satisfaction, Cafe Atmosphere, Business Location, Product

Quiality, Perceived Price
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