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MOTTO DAN PERSEMBAHAN 

Motto:  

Maka sesungguhnya bersama kesulitan itu ada kemudahan, 

(Qs Al Insyirah:5) 

It does not matter how slowly you go so long as you do not stop. 

-Konfucius 
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FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

ABSTRAKSI 

Tujuan penelitian ini adalah menganalisis pengaruh brand ambassador 

terhadap keputusan pembelian pada produk mi instan Lemonilo × NCT Dream di 

kota Kudus. Menganalisis pengaruh kualitas produk terhadap keputusan 

pembelian pada produk mi instan Lemonilo × NCT Dream di kota Kudus. 

Menganalisis pengaruh brand image terhadap keputusan pembelian pada produk 

mi instan Lemonilo × NCT Dream di kota Kudus. Menganalisis pengaruh healthy 

lifestyle terhadap keputusan pembelian pada produk mi instan Lemonilo × NCT 

Dream di kota Kudus. Menganalisis pengaruh brand ambassador, kualitas 

produk, brand image, dan healthy lifestyle terhadap Keputusan Pembelian pada 

produk mi instan Lemonilo × NCT Dream di kota Kudus. Penelitian ini 

menggunakan pendekatan kuantitatif. Sampel yang digunakan adalah 125 

responden dengan teknik accidental sampling dalam pengambilan sampel. Teknik 

pengumpulan data yang digunakan dalam penelitian ini adalah kuesioner. Teknik 

analisis data menggunakan analisis regresi berganda. Hasil penelitian 

menunjukkan bahwa brand ambassador berpengaruh positif dan signifikan 

terhadap keputusan pembelian pada produk mi instan Lemonilo × NCT Dream di 

kota Kudus. Kualitas produk berpengaruh positif dan signifikan terhadap 

keputusan pembelian pada produk mi instan Lemonilo × NCT Dream di kota 

Kudus. Brand image berpengaruh positif dan signifikan terhadap keputusan 

pembelian pada produk mi instan Lemonilo × NCT Dream di kota Kudus. Healthy 

lifestyle berpengaruh positif dan signifikan terhadap keputusan pembelian pada 

produk mi instan Lemonilo × NCT Dream di kota Kudus. Brand ambassador, 

kualitas produk, brand image, dan healthy lifestyle secara bersama-sama 

berpengaruh positif dan signifikan terhadap keputusan pembelian pada produk mi 

instan Lemonilo × NCT Dream di kota Kudus. 

Kata Kunci: Brand Ambassador, Kualitas Produk, Brand Image, Healthy 

Lifestyle, Keputusan Pembelian. 
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ABSTRACT 

The purpose of this study is to analyze brand ambassador towards 

purchasing decisions of lemonilo instant noodle products × NCT Dream in Kudus 

city. analyze product quality towards purchasing decisions of lemonilo instant 

noodle products × NCT Dream in Kudus city. analyze brand image towards 

purchasing decisions of lemonilo instant noodle products × NCT Dream in Kudus 

city. analyze healthy lifestyle towards purchasing decisions of lemonilo instant 

noodle products × NCT Dream in Kudus city. analyze brand ambassador, product 

quality, brand image, and healthy lifestyle towards purchasing decisions of 

lemonilo instant noodle products × NCT Dream in Kudus city. This research used 

a quantitative approach. The sample used in this study was 125 respondents using 

accidental sampling technique in sampling. The data collection technique used in 

this study was a questionnaire. Data analysis technique using multiple regression 

analysis. The results of the study show that brand ambassador have a positive and 

significan effect on purchasing decisions of lemonilo instant noodle products × 

NCT Dream in Kudus city. Product quality have a positive and significant effect 

on purchasing decisions of lemonilo instant noodle products × NCT Dream in 

Kudus city. brand image have a positive and significant effect on purchasing 

decisions of lemonilo instant noodle products × NCT Dream in Kudus city. 

Healthy lifestyle have a positiveand significant effect on purchasing decisions of 

lemonilo instant noodle products × NCT Dream in Kudus city. brand 

ambassador, product quality, brand image, and healthy lifestyle together have a 

positive and significant effect on purchasing decisions of lemonilo instant noodle 

products × NCT Dream in Kudus city 

Keywords: Brand Ambassador, Product Quality, Brand Image, Healthy 

Lifestyle, Purchase Decisions 
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