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ABTRAKSI

PENGARUH SERTIFIKASI HALAL, KESADARAN HALAL DAN
PENGETAHUAN HALAL TERHADAP KEPUTUSAN KONSUMEN
MELALUI MINAT BELI SEBAGAI VARIABEL INTERVENING
(STUDI KASUS PADA UMKM RAMITHA HERBAL )

RAHMAT ARIFIN
NIM :2019-11-260
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2. lwan Suroso.,S.E.,M.M.,CFP.

UNIVERSITAS MURIA KUDUS FAKULTAS EKONOMI DAN BISNIS
PROGRAM STUDI MANAJEMEN

Penelitian ini dilakukan untuk mengetahui pengaruh sertifikasi halal,
kesadaran halal dan pengetahuan halal terhadap keputusan konsumen melalui
minat beli sebagai variabel intervening (Studi Kasus Pada Umkm Ramitha
Herbal). Sampel penelitian ini sebanyak 115 responden.

Hasil penelitian menunjukkan bahwa sertifikasi halal berpengaruh positif
terhadap minat beli, kesadaran halal berpengaruh positif terhadap minat beli,
pengetahuan halal berpengaruh positif terhadap minat beli, sertifikasi halal
berpengaruh positif terhadap keputusan konsumen, kesadaran halal berpengaruh
positif terhadap keputusan konsumen,pengetahuan halal tidak berpengaruh positif
terhadap keputusan konsumen, minat beli berpengaruh positif terhadap keputusan
konsumen.

Kata Kunci : Sertifikasi Halal, Kesadaran Halal, Pengetahuan Halal, Minat
Beli, Keputusan Konsumen.
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ABTRACTION

THE INFLUENCE OF HALAL CERTIFICATION, HALAL AWARENESS
AND HALAL KNOWLEDGE ON CONSUMER DECISIONS THROUGH
PURCHASE INTENTION AS AN INTERVENING VARIABLE
(CASE STUDY ON RAMITHA HERBAL UMKM)

RAHMAT ARIFIN
NIM : 2019-11-260

Pembimbing : 1. Dr. Dwi Soegiarto., S.E., M.M.
2. lwan Suroso., S.E., M.M., CFP.

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMICS AND BUSINESS MANAGEMENT STUDY
PROGRAM

This research was conducted to determine the effect of halal certification,
halal awareness and halal knowledge on consumer decisions through purchase
intention as an intervening variable (Case Study at Umkm Ramitha Herbal). The
sample for this research was 115 respondents.

The research results show that halal certification has a positive effect
on buying interest, halal awareness has a positive effect on buying interest, halal
knowledge has a positive effect on buying interest, halal certification has a
positive effect on consumer decisions, halal awareness has a positive effect on
consumer decisions, halal knowledge has no positive effect on consumer
decisions, buying interest has a positive effect on consumer decisions.

Keywords: Halal Certification, Halal Awareness, Halal Knowledge, Purchase
Intention, Consumer Decision.
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