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minat beli sebagai variabel intervening (Studi Kasus Pada Umkm Ramitha 

Herbal). Sampel penelitian ini sebanyak 115 responden.  

 Hasil penelitian menunjukkan bahwa sertifikasi halal berpengaruh positif  

terhadap minat beli, kesadaran halal berpengaruh positif terhadap minat beli, 

pengetahuan halal berpengaruh positif terhadap minat beli, sertifikasi halal 

berpengaruh positif terhadap keputusan konsumen, kesadaran halal berpengaruh 
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This research was conducted to determine the effect of halal certification, 

halal awareness and halal knowledge on consumer decisions through purchase 

intention as an intervening variable (Case Study at Umkm Ramitha Herbal). The 

sample for this research was 115 respondents. 

The research results show that halal certification has a positive effect 

on buying interest, halal awareness has a positive effect on buying interest, halal 

knowledge has a positive effect on buying interest, halal certification has a 

positive effect on consumer decisions, halal awareness has a positive effect on 

consumer decisions, halal knowledge has no positive effect on consumer 

decisions, buying interest has a positive effect on consumer decisions. 
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