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ABSTRAK 

Penelitian ini memiliki tujuan menganalisis pengaruh brand image, harga dan 

kualitas produk terhadap loyalitas konsumen melalui kepuasan konsumen sebagai 

variabel intervening (studi kasus kopi cavrizh Keling, Jepara). Sampel pada 

penelitian ini yaitu 130 pelanggan kopi luwak cavrizh. Pengumpulan data 

menggunakan metode kuesioner. Analisis data menggunakan SEM AMOS 24. 

Hasil penelitian menyimpulkan bahwa brand image berpengaruh positif dan tidak 

signifikan terhadap loyalitas konsumen, harga berpengaruh positif dan signifikan 

terhadap loyalitas konsumen, kualitas produk berpengaruh positif dan signifikan 

terhadap loyalitas konsumen, brand image berpengaruh positif dan tidak 

signifikan terhadap kepuasan konsumen, harga berpengaruh postif dan signifikan 

terhadap kepuasan konsumen, kualitas produk berpengaruh positif dan signifikan 

terhadap kepuasan konsumen, kepuasan konsumen berpengaruh positif dan 

signifikan terhadap loyalitas konsumen kopi luwak cavrizh Keling, Jepara. 

  

Kata kunci : brand image, harga, kaulitas produk, loyalitas konsumen, 

kepuasan konsumen.  

  



 

ix 

ANALYSIS OF THE INFLUENCE OF BRAND IMAGE, PRICE AND 

PRODUCT QUALITY ON CONSUMER LOYALTY THROUGH 

CONSUMER SATISFACTION AS AN INTERVENING VARIABLE (CASE 

STUDY OF LUWAK CAVRIZH  COFFEE, JEPARA) 

FATICHA WAFIROTUR ROHMAH 

201911272 

Pembimbing : 1. Dr. H. Mochamad Edris, Drs, M.M 

          2 . Rozaq M. Yasin, S.E., M.E.K 

UNIVERSITY  OF MURIA KUDUS 

FACULTY OF ECONOMICS AND BUSINESS MANAGEMENT STUDY 

PROGRAM 

 

ABSTRACT 

This research aims to analyze the influence of brand image, price and product 

quality on consumer loyalty through consumer satisfaction as an intervening 

variable (case study of Keling Cavrizh coffee, Jepara). The sample in this study 

was 130 customers of Cavrizh Luwak coffee. Data collection uses a questionnaire 

method. Data analysis used SEM AMOS 24. The results of the study concluded 

that brand image had a positive and insignificant effect on consumer loyalty, 

price had a positive and significant effect on consumer loyalty, product quality 

had a positive and significant effect on consumer loyalty, brand image had a 

positive and insignificant effect on satisfaction. consumers, price has a positive 

and significant effect on consumer satisfaction, product quality has a positive and 

significant effect on consumer satisfaction, consumer satisfaction has a positive 

and significant effect on consumer loyalty for Kopi Luwak Cavrizh Keling, 

Jepara. 

 

Keywords: brand image, price, product quality, consumer loyalty, consumer 

satisfaction. 
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