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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menganalisis Pengaruh Persepsi Harga dan 

Kualitas Produk Terhadap Minat Beli Ulang Melalui Kepuasan Konsumen Pada 

Konsumen Le Minerale Di Kota Pati. Penelitian ini merupakan penelitian 

kuantitatif. Populasi tidak diketahui jumlahnya dan sampel sebanyak 120 

responden dengan teknik pengambilan sampel purposive sampling menggunakan 

rumus Hair et al. Pengolahan data memnggunakan teknik analisis SEM 

(Structural Equation Modeling) dengan menggunakan program SEM AMOS. 

Berdasarkan hasil penelitian dapat diambil kesimpulan bahwa: (1) Persepsi Harga 

berpengaruh positif dan tidak signifikan terhadap Minat Beli Ulang. (2) Kualitas 

Produk berpengaruh positif dan signifikan terhadap Minat Beli Ulang. (3) 

Persepsi Harga berpengaruh positif dan signifikan terhadap Kepuasan Konsumen. 

(4) Kualitas Produk berpengaruh positif dan signifikan terhadap Kepuasan 

Konsumen. (5) Kepuasan Konsumen berpengaruh positif dan signifikan terhadap 

Minat Beli Ulang. (6) Kepuasan Konsumen dapat menjadi mediasi antara Persepsi 

Harga terhadap Minat Beli Ulang. (7) Sedangkan Kepuasan Konsumen tidak 

dapat menjadi mediasi antara Kualitas Produk terhadap Minat Beli Ulang pada 

konsumen Le Minerale Di Kota Pati. 

 

Kata kunci:   persepsi harga, kualitas produk minat beli ulang, kepuasan 

konsumen 
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ABSTRACT 

 

The research aims to analyze The Effect Of Perceived Price And Product 

Quality On Repurchase Intention Through Consumer Satisfaction For Le 

Minerale Consumers In Pati City. The research is quantitative research. The 

population is unknown and the research sample was 120 respondents with a 

purposive sampling technique using the formula Hair et al. Data processing uses 

SEM (Structural Equation Modeling) analysis techniques using SEM AMOS 

program. Based on the research results, it can be concluded that: (1) Price 

Perception has a positive and insignificant effect on Repurchase Intention. (2) 

Product Quality has a positive and significant effect on Repurchase Intention. (3) 

Price Perception has a positive and significant effect on Consumer Satisfaction. 

(4) Product Quality has a positive and significant effect on Consumer Satisfaction. 

(5) Consumer Satisfaction has a positive and significant effect on Repurchase 

Intention. (6) Consumer Satisfaction can mediate Price Perceptions on 

Repurchase Intention. (7) Meanwhile, Consumer Satisfaction cannot mediate 

Product Quality on Repurchase Intention among Le Minerale consumers in Pati 

City.  

 

Keywords: price perception, product quality, repurchase intention, consumer 

      satisfaction 
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