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ABSTRAK

Penelitian ini menggunakan metode penelitian kuantitatif, yang bertujuan untuk
menjawab apakah terdapat pengaruh secara signifikan antara harga, kualitas produk,
electronic word of mouth, online customer review, dan kepercayaan konsumen terhadap
minat beli? data yang digunakan pada penelitian ini yaitu Data primer didapatkan dari
hasil kuesioner dan data sekunder diperoleh dari penelitian jurmal - jurnal, penelitian
terdahulu, dan data pengunjung pada situs e-commerce di Indonesia. jumlah sampel pada
penelitian ini sebanyak 120 responden konsumen Scarlett Whitening di Kabupaten Kudus
dengan teknik purposive sampling. teknik analisis menggunakan SPSS 26. Hasil
penelitian menunjukan bahwa variabel harga memiliki pengaruh dan signifikan terhadap
minat beli secara parsial, variabel kualitas produk berpengaruh dan signifikan terhadap
minat beli secara parsial, variabel electronic word of mouth memiliki pengaruh dan
signifikan terhadap minat beli secara parsial, variabel online customer review tidak
memiliki pengaruh yang signifikan terhadap minat beli secara parsial, dan variabel
kepercayaan konsumen memiliki pengaruh positif dan signifikan terhadap minat beli
secara parsial.

Kata Kunci : Harga, Kualitas Produk, Electronic Word of Mouth, Online Customer
Review, Minat Beli
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ABSTRACT

This research uses quantitative research methods, which aim to answer
whether there is a significant influence between price, product quality, electronic
word of mouth, online customer reviews, and consumer trust on purchasing
interest? The data used in this research is primary data obtained from
questionnaire results and secondary data obtained from journal research,
previous research, and visitor data on e-commerce sites in Indonesia. The number
of samples in this study was 120 Scarlett Whitening consumer respondents in
Kudus Regency using a purposive sampling technique. analysis technique using
SPSS 26. The research results show that the price variable has a partial and
significant influence on buying interest, the product quality variable has a partial
and significant influence on buying interest, the electronic word of mouth variable
has a partial and significant influence on buying interest, the online customer
review variable has no influence which is significant on partial purchase interest,
and the consumer trust variable has a positive and significant influence on partial
purchase interest.

Keywords: Price, Product Quality, Electronic Word of Mouth, Online Customer
Reviews, Purchase Interest.
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