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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh kemudahan
penggunaan website dan kepercayaan terhadap loyalitas konsumen melalui
kepuasan konsumen sebagai variabel intervening merek Erigo pada E-Commerce
Shopee di Jepara. Penelitian ini menggunakan metode kuantitatif. Sebanyak 161
responden dari masyarakat Jepara yang sudah melakukan pembelian merek Erigo
di Shopee dijadikan sampel serta mengambil dan menggunakan metode purposive
sampling. Metode pengumpulan data dalam penelitian ini menggunakan
kuesioner. Metode analisis data menggunakan SEM AMOS 24 (Structural
Equation Modeling). Hasil penelitian menunjukkan bahwa kemudahan
penggunaan website dan kepercayaan mempunyai pengaruh yang positif dan
signifikan terhadap kepuasan konsumen dan loyalitas konsumen. Begitu halnya
dengan kepuasan konsumen terhadap loyalitas konsumen berpengaruh positif dan
signifikan.

Kata kunci : Kemudahan penggunaan website, kepercayaan, kepuasan
konsumen dan loyalitas konsumen.

vii



THE INFLUENCE OF EASE OF USE OF THE WEBSTE AND TRUST ON

CONSUMER LOYALTY THROUGH CONSUMER SATISFACTION AS AN

INTERVENING VARIABLE OF THE ERIGO BRAND ON E-COMMERCE
SHOPEE IN JEPARA
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ABSTRACTION

This research aims to analyze the influence of ease of use of websites and
trust on consumer loyalty through consumer satisfaction as an intervening
variable for the Erigo brand on E-Commerce Shopee in Jepara. This research
uses guantitative methods. A total of 161 respondents from the Jepara community
who had purchased the Erigo brand on Shopee were sampled and took and used
the purposive sampling method. The data collection method in this research uses
a questionnaire. The data analysis method uses SEM AMOS 24 (Structural
Equation Modeling). The research results show that ease of use of the website and
trust have a positive and significant influence on consumer satisfaction and
consumer loyalty. Likewise, consumer satisfaction has a positive and significant
effect on consumer loyalty.

Keywords : Ease of use of the website, trust, consumer satisfaction and
consumer loyalty.
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