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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga dan kualitas
produk terhadap keputusan pembelian dengan citra merek sebagai variabel
intervening (studi pada Pelanggan Nugget Merek Champ di Pati). Jenis penelitian
ini merupakan penelitian kuantitatif dan data yang digunakan adalah data primer.
Pengambilan sampel penelitian ini menggunakan Purposive sampling dengan
jumlah sampel 120. Analisis data dalam penelitian ini menggunakan AMOS 24.0.
penelitian ini memiliki hasil persepsi harga dan kualitas produk berpengaruh
positif dan signifikan terhadap citra merek, persepsi harga dan kualitas produk
berpengaruh positif dan signifikan terhadap keputusan pembelian, citra merek
sebagai variabel intervening berpengaruh positif dan signifikan terhadap
keputusan pembelian.

Kata Kunci: Citra Merek, Kualitas Produk, Keputusan Pembelian, Persepsi Harga
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THE EFFECT OF PRICE PERCEPTIONS AND PRODUCT QUALITY ON
PURCHASE DECISIONS WITH BRAND IMAGE AS INTERVENING
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ABSTRACTION

This research aims to determine the influence of perceived price and product
quality on purchasing decisions with brand image as an intervening Variable
(Study On Customers Of Champ Brand Nuggets In Pati). This type of research is
quantitative research and the data used is primary data. The sampling for this
research used purposive sampling with a sample size of 120. Data analysis in this
research used AMOS 24.0. This research has the results that perceptions of price
and product quality have a positive and significant effect on brand image,
perceptions of price and product quality have a positive and significant effect on
purchasing decisions, brand image as an intervening variable has a positive and
significant effect on purchasing decisions

Keyword: Brand Image, Perceived Price, Product Quality, Purchase Decision.
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