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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh green product dan green
price terhadap kepuasan pelanggan pada produk air minum dalam kemasan
(AMDK) merek Cleo melalui keputusan pembelian sebagai variabel intervening
(studi kasus pada wargaKecamatanMejobo Kabupaten Kudus). Populasi penelitian
ini adalah konsumen air minum dalam kemasan (AMDK) merek Cleo pada warga
Kecamatan Mejobo Kabupaten Kudus, sampel yang digunakan dalam penelitian ini
sebanyak 100 responden menggunakan data primer dan sekunder. Teknik sampling
menggunakan purposive sampling dengan metode analisis data Structural
Equation Model menggunakan program AMOS versi 24.0. Hasil penelitian
menyatakan bahwa Green product tidak berpengaruh terhadap keputusan
pembelian. Green price berpengaruh positif dan signifikan terhadap keputusan
pembelian. Green product tidak berpengaruh terhadap kepuasan pelanggan. Green
price tidak berpengaruh terhadap kepuasan pelanggan. Keputusan pembelian
berpengaruh positif dan signifikan terhadap kepuasan pelanggan. Keputusan
pembelian tidak dapat memediasi green product terhadap kepuasan pelanggan.
Keputusan pembelian tidak dapat memediasi green price terhadap kepuasan
pelanggan.

Kata Kunci : Green Product, Green Price, Kepuasan Pelanggan, Keputusan
Pembelian.
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THE INFLUENCE OF GREEN PRODUCTS AND GREEN PRICE ON
CUSTOMER SATISFACTION ON CLEO BRAND BACKED DRINKING
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ABSTRACT

This study aims to analyze the effect of green product and green price on
customer satisfaction in bottled water products (AMDK) brand Cleo through
purchasing decisions as intervening variales (a case study on residents of Mejobo
District, Kudus Regency). The population of this study were consumers of Cleo
brand bottled drinking water (AMDK) among residents of Mejobo District, Kudus
Regency, the sample used in this research was 100 respondents using primary and
secondary data. The sampling technique used purposive sampling with a structural
equation model data analysis method using the AMOS version 24.0 program. The
research results state that green products have no effect on purchasing decisions.
Green price has a positive and significant effect on purchasingdecisions. Green
products have no effect on customer satisfaction. Green price has no effect on
customer satisfaction. Purchasing decisions have a positive and significant effect on
customer satisfaction. Purchasing decisions cannot mediate green products on
customer satisfaction. Purchasing decisions cannot mediate green prices on
customer satisfaction.

Keywords : Green Product, Green Price, Customer Satisfaction, Purchase
Decision.
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