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ABSTRAKSI 

Fashion merupakan sesuatu yang tidak pernah lepas dari perhatian setiap orang 

karena dapat menjadi evaluasi terhadap karakter seseorang dan fashion 

merupakan sesuatu yang penting. Penelitian ini bertujuan untuk mengetahui 

pengaruh keterlibatan fashion, hedonic shopping, suasana toko, dan gaya hidup 

berbelanja terhadap pembelian impulsif produk fashion di Matahari Department 

Store Kudus. Populasi dalam penelitian ini seluruh konsumen Matahari 

Department Store Kudus yang berdomisili di wilayah Karisidenan Pati yang 

belum diketahui jumlah pastinya. Metode yang digunakan dalam pengambilan 

sampel adalah purposive sampling dengan menggunakan rumus Roscoe. 

Berdasarkan rumus tersebut didapatkan jumlah sampel sebanyak 100 responden. 

Teknik analisa data dilakukan dengan uji regresi dan korelasi dengan 

menggunakan program SPSS versi 26.  Hasil penelitian ini menunjukkan bahwa 

secara parsial, Keterlibatan fashion berpengaruh positif dan signifikan terhadap 

pembelian impulsif, Hedonic shopping berpengaruh positif dan signifikan 

terhadap pembelian impulsif, Suasana toko tidak berpengaruh signifikan terhadap 

pembelian impulsif, dan Gaya hidup berbelanja berpengaruh positif dan signifikan 

terhadap pembelian impulsif. Secara simultan keterlibatan fashion, hedonic 

shopping, suasana toko dan gaya hidup berbelanja berpengaruh positif dan 

signifikan terhadap pembelian impulsif.  

 

Kata kunci: keterlibatan fashion, hedonic shopping, suasana toko, gaya hidup  

berbelanja, pembelian impulsif 
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ABSTRACTION 

Fashion is something that is never separated from everyone's attention because it 

can be an evaluation of one's character and fashion is something important. This 

study aims to determine the effect of fashion involvement, hedonic shopping, store 

atmosphere, and shopping lifestyle on impulsive buying of fashion products at 

Matahari Department Store Kudus. The population in this study are all consumers 

of Matahari Department Store Kudus who are domiciled in the Karisidenan Pati 

area whose exact number is not known. The method used in sampling is purposive 

sampling using the Roscoe formula. Based on this formula, the number of samples 

is 100 respondents. The data analysis technique was carried out by regression 

and correlation tests using the SPSS version 26 program. The results of this study 

indicated that partially, fashion involvement had a positive and significant effect 

on impulsive purchases, hedonic shopping had a positive and significant effect on 

impulsive purchases, store atmosphere had no significant effect on impulsive 

purchases, and shopping lifestyle had a positive and significant effect on 

impulsive purchases. Simultaneously the involvement of fashion, hedonic 

shopping, store atmosphere and shopping lifestyle has a positive and significant 

effect on impulse buying. 

 

 

Keywords: fashion involvement, hedonic shopping, store atmosphere, lifestyle 
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