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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh media sosial, persepsi
harga, gaya hidup dan atmosfer toko terhadap keputusan pembelian. Populasi
dalam penelitian ini adalah konsumen yang pernah berkunjung ke toko pakaian di
Kudus dan tidak diketahui. Jumlah sampel vyaitu 105 responden dengan
menggunakan teknik nonprobability sampling, yaitu purposive sampling.
Pengolahan data menggunakan SPSS versi 25. Hasil penelitian diperoleh (1)
Media Sosial berpengaruh positif dan signifikan terhadap keputusan pembelian.
(2) Persepsi Harga berpengaruh positif dan signifikan terhadap keputusan
pembelian. (3) Gaya Hidup berpengaruh positif dan signifikan terhadap keputusan
pembelian. (4) Atmosfer Toko berpengaruh positif dan signifikan terhadap
keputusan pembelian. (5) Secara simultan media sosial, persepsi harga, gaya
hidup dan atmosfer toko berpengaruh signifikan terhadap keputusan pembelian.

Kata kunci : Media Sosial, Persepsi Harga, Gaya Hidup, Atmosfer Toko,
Keputusan Pembelian.
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ABSTRACT

This study aims to determine the effect of social media, price perceptions,
lifestyle and store atmosphere on purchasing decisions. The population in this
study were consumers who had visited clothing stores in Kudus and were
unknown. The number of samples was 105 respondents using nonprobability
sampling technique, namely purposive sampling. Data processing using SPSS
version 25. The results obtained (1) Social Media has a positive and significant
effect on purchasing decisions. (2) Price Perception has a positive and significant
effect on purchasing decisions. (3) Lifestyle has a positive and significant effect
on purchasing decisions. (4) Store atmosphere has a positive and significant effect
on purchasing decisions. (5) Simultaneously social media, price perceptions,
lifestyle and store atmosphere have a significant effect on purchasing decisions.

Keywords : Social Media, Price Perception, Lifestyle, Store Atmosphere,
Purchasing Decisions.
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