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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh customer satisfaction, brand
trust, brand image, dan inovasi produk terhadap loyalitas pelanggan laptop Acer
pada Mahasiswa Manajemen Universitas Muria Kudus Angkatan 2019/2020.
Penelitian ini menggunakan pendekatan Kkuantitatif dengan jenis penelitian
deskriptif dan asosiatif kausal. Pada penclitian ini metode Purposive Sampling
digunakan untuk mendapatkan sampel sebanyak 50 responden dengan olah data
menggunakan SPSS versi 26, Hasil penelitian menunjukkan bahwa secara parsial
cusiomer satisfaction tidak berpengarub terhadap lovalitas pelanggan. brand trust
berpengaruh positif dan signifikan terhadap loyvalitas pelangean, brand image
berpengaruh positif dan signifikan terhadap loyalitas pelanggan, inovasi produk
berpengaruh positif dan signifikan terhadap lovalitas pelanggan

Kata Kunci: Customer Satisfaction, Brand Trust, Brand Image, Inovasi Produk,
Laoyalitas Pelanggan.
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ABSTRACT

This stuey aims to analyse the effect of customer satisfaction, brand truse, brand
image, and product innovation on lovaltv of customer laptop Acer on 200192020
Management Stwdents at Universitas Muria Kudus, This rescarch wses o
gquantitative approach with descriptive and causal-associative research types. In
this studv the purposive sampling method was uwsed to obiain a sample of 30
respondents with data processing using SPSS version 26, The results showed that
partially customer satisfaction has no effect on customer lovalty, brand trust has a
positive and significant effect on customer lovalty, brand image has a positive and
significamt effect on customer lovalty, product innovation has a positive and
significant effect on customer loyalty,

Keywords: Customer Satisfaction, Brand Trust, Brand Image, Product
Innovation, Customer Loyalty.
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