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ABSTRAKSI 

 Tujuan pada penelitian ini adalah untuk menganalisis pengaruh Promosi 

Penjualan, Kualitas Produk terhadap Minat memeli melalui Kesadaran Merek. 

Objek pada penelitian ini yaitu Zoya Kudus. Teknik pengambilan sampel 

menggunakan purposive sampling dengan rumus rule of thumb sehinga 

menghasilkan sampel sebanyak 120. Alat analisis pada penelitian ini 

menggunakan SEM-AMOS. Hasil pada penelitian ini menunjukkan bahwa 

Promosi Penjualan dan Kualitas Produk berpengaruh positif dan signifikan 

terhadap Kesadaran Merek. Promosi Penjualan dan Kualitas Produk berpengaruh 

terhadap Minat Membeli. Promosi penjualan terhadap minat membeli melalui 

kesadaran merek memiliki pengaruh mediasi. Kualitas produk terhadap minat 

membeli melalui kesadaran merek memiliki pengaruh mediasi.  

 

Kata kunci : promosi penjualan, kualitas produk, kesadaran merek, minat 

membeli 

  



 

ix 

THE EFFECT OF SALES PROMOTION AND PRODUCT QUALITY ON 

INTENTION TO BUY THROUGH BRAND AWARENESS AS 

INTERVENING VARIABLES 

(Study on Zoya Consumers in Kudus City) 

 

Rina Amalia Putri 

2019-11-657 

Dosen Pembimbing 1 : Dina Lusianti, SE,. MM,. AAK 

Dosen Pembimbing 2 : Faridhatun Faidah, S.E., MM 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

ABSTRACT 

 The aim of this research is to analyze the influence of Sales Promotion, 

Product Quality on Purchase Interest through Brand Awareness. The object of the 

research is Zoya in Kuuds. The sampling technique used purposive sampling with 

the rule of thumb formula to produce a sample off 120 employees. The analytical 

tool in this research uses SEM-AMOS. The results of this research show and 

conclude that Sales Promotion and Product Quality have a positive and 

significant effect on Brand Awareness. Sales promotions and product quality have 

a positive and significant effect on purchasing interest. Sales promotion on 

purchasing interest through brand awareness has an influence but the influence is 

weak. mediation. Product quality on purchase intention through brand awareness 

has a mediating influence. 
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