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ABSTRAK 
 

Penelitian ini memiliki tujuan yaitu mengevaluasi dampak Diskon Harga (X1), 

Brand Experience (X2), dan Kepuasan Pelanggan (X3), terhadap Loyalitas 

Pelanggan (Y). Analisa yang digunakan yaitu analisis regresi linier berganda, 

analisis deskriptif responden, uji validitas dan reliabilitas, uji asumsi klasik, serta 

uji hipotesis melalui perangkat lunak SPSS versi 26. Populasi penelitian 

mencakup seluruh pelanggan ShopeeFood di Kudus pada tahun 2023. Sampel 

sebanyak 100 responden dipilih menggunakan metode purposive sampling dengan 

pendekatan acak. Data dikumpulkan menggunakan wawancara, kuesioner 

(melalui Google Form), serta studi pustaka. Hasil penelitian yang di uji melalui uji 

parsial (t) menunjukan bahwa Diskon Harga (X1), Brand Experience (X2) serta 

Kepuasan Pelanggan (X3) secara parsial berpengaruh positif signifikan terhadap 

Loyalitas Pelanggan (Y). Hasil uji simultan f juga menunjukan bahwa Diskon 

Harga (X1), Brand Experience (X2) dan Kepuasan Pelanggan (X3) secara 

simultan berpengaruh terhadap Loyalitas Pelanggan (Y). Hasil koefisien 

determinasi (R2) variabel independen memberi kontrribusi sebesar 58.9% 

terhadap variabel dependen, sisanya 41.1% dipengaruhi oleh variabel lain yang 

tidak diikutsertakan pada penelitian. 

 

Kata kunci : Diskon Harga, Brand Experience, Kepuasan Pelanggan, 

Loyalitas Pelanggan 
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ABSTRACT 
 

This research aims to evaluate the impact of Price Discounts (X1), Brand 

Experience (X2), and Customer Satisfaction (X3), on Customer Loyalty (Y). The 

analysis used is multiple linear regression analysis, descriptive analysis of 

respondents, validity and reliability tests, classical assumption tests, and 

hypothesis testing using SPSS version 26 software. The research population 

includes all ShopeeFood customers in Kudus in 2023. A sample of 100 

respondents was selected using purposive sampling method with a random 

approach. Data was collected using interviews, questionnaires (via Google 

Form), and literature study. The research results tested using the partial test (t) 

show that Price Discounts (X1), Brand Experience (X2) and Customer 

Satisfaction (X3) partially have a significant positive effect on Customer Loyalty 

(Y). The results of the simultaneous f test also show that Price Discounts (X1), 

Brand Experience (X2) and Customer Satisfaction (X3) simultaneously influence 

Customer Loyalty (Y). The results of the coefficient of determination (R2) of the 

independent variable contributed 58.9% to the dependent variable, the remaining 

41.1% was influenced by other variables not included in the research. 

 

Keywords : Price Discounts, Brand Experience, Customer Satisfaction, 

Customer Loyalty 
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