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ABSTRAKSI

Penelitian 11 bertujuan untuk menganalisis pengaruh Srore Atmosphere.
Brand Image, Dan Service Qualny Terhadap Consumer Lovalty Deéngarn Médiari
Customer Satisfaction (Studi Pada Tkp Cafz & Resto Kudus). Penclitian ini
merupakan penelitian kuantitatif dengan mensounakan data primer vang berasal
dari kuesioner penelinan Pepulas: dalam penelitian 1t adalah selumhb konsumen
vang melakukan pembelian Cofe vane tdak diketshu jumlahnva Telmk
pengambilan sempel menggunakan Telmik purposive sampling sampel sebanyak
136 responden Tekmk analisis data menggunakan analisis SEM (Strucrural
Equation Modelling) AMOS versi 24, Hasil ‘analisis menunjuklan bahwa (1)
Suasana toko berpengarub secara posinf dan sipmifikan terhadap kepuasan
pelanggan: (2) Citra messk berpengaruh positif dan signifikan terhadap kepuasan
pelangzan; (3) Kualitas pelayanan berpengaruh posiuf dan sipnifiken terhadap
kepuasan pelangpan: (4) Spasana teko berpencaruh pesiif dan sionifikan tethadap
lovalitas konsumen; (3) Citra merek berpengaruh posiif dan signifikan terhadap
lovalitas konsumen; (6) Kupalitas pelayanan berpengaruh postif dan sigmifikan
techadap loyalitas konsumen; (7) lovalitas kosnumen berpengaruh positif dan
sigmiiikan terhadap kepuasan pelangzan
Kata kunci: Suasana Toke, Citra Merek. Kualitas Pelavanan, Lovalitas
Konsumen, Kepuasan Pelanggan
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ABSTRACTION

This Study-Aimed To Analyzed The Effect Of Stors Atmosphere, Brand
Image, And Service Qualty On Consumer Loyaity Wirh Meédition Custamer
Satisfaction (Studi On Thp Cafe & Resto Kudus). This research it a quantitative
studied using primary data derived from research guestionnaires. The population
m this study is all consumers who purchased the Cofe the wmwnber of which is
unknow. The samplmyg technique used purpove sampling with a fotal sanple of
130 peaple. Data analysis technigue using SEM analysis (Stuctural Eguation
Modellingl AMOS versi 24, The result of the analysis show that (1] Store

Atmosphere has a positive and significant effect on Customer Satisfaction;
Brand Imaze has a posinive and significant effect on Customer Safigfaction;
Service Qualty kas a positive-ang significant effect on Customer Satisfaction:
Store Atmipzphere lhas a pesitive and sionificars gffecr on Consumay Lavalty:
Brand fwage has o positive and significant sffect on Corstimer Lovaliv;
Service Quaity has a positive and significant effect on Consumer Loyalty;

2)
(3)
e
3)
{Gj
()

Consumer Lovalty has a pesitive and significant effect on Customer Satisfaction.
Keywords: Store Atmosphere, Brand Image, Service Qually Consumer Loyalty,

Customer Satisfacrion
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