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FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

ABSTRAKSI

Penelitian ini dilakukan untuk menganalisis pengaruh harga dan kualitas
produk terhadap minat beli ulang e-commerce shopee melalui kepuasan pelanggan
sebagai variabel intervening (studi kasus pada Mahasiswa Manajemen Fakultas
Ekonomi dan Bisnis Universitas Muria Kudus. Populasi dalam penelitian ini
adalah Mahasiswa Manajemen Fakultas Ekonomi dan Bisnis Universitas Muria
Kudus Tahun Angkatan 2020 yang pernah melakukan pembelian produk di
shopee. Teknik pengambilan sampel dalam penelitian ini menggunakan purposive
sampling dengan jumlah sampel sebanyak 100 responden. Pengumpulan data
penelitian ini menggunakan metode kuesioner. Analisis data dalam penelitian ini
menggunakan SEM AMOS 24. Hasil penelitian ini menunjukkan hasil bahwa
harga berpengaruh positf dan signifikan terhadap minat kepuasan pelanggan,
kualitas produk berpengaruh positif dan signifikan terhadap kepuasan pelanggan,
harga tidak berpengaruh terhadap minat beli ulang, kualitas produk berpengaruh
positif dan signifikan terhadap minat beli ulang, kepuasan pelanggan berpengaruh
positif dan signifikan terhadap minat beli ulang.

Kata Kunci : Harga, Kualitas Produk, Minat Beli Ulang, Kepuasan Pelanggan.
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REPURCHASE INTEREST IN E-COMMERCE SHOPEE THROUGH
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ABSTRACT

This research was conducted to analyze the influence of price and product
quality on shopee e-commerce repurchase interest through customer satisfaction
as an intervening variable (case study of Management Students at the Faculty of
Economics and Business, Muria Kudus University. The population in this study
was Management Students at the Faculty of Economics and Business, University
Muria Kudus Class of 2020 who had purchased products at Shopee. The sampling
technique in this research used purposive sampling with a sample size of 100
respondents. Data collection for this research used the questionnaire method.
Data analysis in this research used SEM AMOS 24. Results of this research shows
the results that price has a positive and significant effect on customer satisfaction
interest, product quality has a positive and significant effect on customer
satisfaction, price has no effect on repurchase interest, product quality has a
positive and significant effect on repurchase interest, customer satisfaction has a
positive effect and significant impact on repurchase interest.

Keyword : Price, Product Quality, Repurchase Intention, Customer Satisfaction
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