DAFTAR PUSTAKA

Aaker. (2016). Manajemen Pemasaran Strategi (8th ed). Jakarta: Salemba Empat.

Alma, B. (2015). Manajemen Pemasaran dan Pemasaran Jasa. Bandung:
Alfabeta.

Althuwaini, S. (2022). The Effect of Social Media Activities on Brand Loyalty for
Banks: The Role of Brand Trust. Administrative Sciences, Vol. 12, No. 1,
148-155.

Arikunto, S. (2016). Prosedur Penelitian Suatu Pendekatan Praktik. Jakarta:
Rineka Cipta.

Aryani, M. (2021). Analisis Digital Marketing Pada Hotel Kila di Kabupaten
Lombok Barat Terhadap Kepuasan Konsumen. Jurnal Visionary (VIS) ,
Vol. 6 No. 1, 22-31.

Bernarto, 1., Berlianto, M. P., Meilani, Y. F., Masman, R. R., & Suryawan, I. N.
(2020). The Influence of Brand Awareness, Brand Image, and Brand Trust
on Brand Loyalty. Jurnal Manajemen, Vol. 24, No. 03, 412-426.

Celik, Z. (2022). The Moderating Role Of Influencer Attractiveness in The Effect
Of Brand Love, Brand Trust, Brand Awareness and Brand Image on Brand
Loyalty. Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, VVol. 21 No.
43, 148-167.

Chaffey, D., & Chadwick, F. (2016). Digital Marketing: Strategy, Implementation
and Practice. Sixth Edition. Pearson.

Copley, P. (2014). Marketing Communications Management. Galway: Ann Torres
National University or Ireland.

Ferdinand, A. (2014). Metode Penelitian Manajemen. Semarang: Bp Universitas
Diponegoro.

Ferrinadewi, E. (2018). Merek dan Psikologi Konsumen. Yogyakarta: Graha limu.

Firmanda, A. F., & Lukiastuti, F. (2021). Analisis Peran Mediasi Kepuasan
Nasabah Pada Hubungan Digital Marketing dan Brand Loyalty Pada Bank
Jateng Cabang Wonosobo. Jurnal Among Makarti, Vol 14, No 2, 29-49.

Firmansyah, A. (2019). Pemasaran produk dan merek. Jawa Timur: Qiara Media.

77



78

Firmansyah, M. A. (2019). Manajemen Bank. Surabaya: CV. Penerbit Qiara
Media.

Ghozali, 1. (2017). Model Persamaan Struktural dan Aplikasi Program Amos 24.
Semarang: Badan Penerbit Universitas Diponegoro.

Ginting, M. (2019). Perilaku Konsumen. Andi Offset.

Gupta, S. L. (2021). Dimensional Analysis of Attraction of Digital Marketing
among Brand Loyal Indian Customers. Advances In Management, Vol. 14,
No. 1, 32-39.

Hair et al. (2014). Multivariate Data Analysis, New International Edition. New
jersey: Pearson.

Hairunnisa, Widyastuti, S., & Thalib, S. (2020). Pengaruh Mobile Banking
Service dan Digital Marketing terhadap Consumer Loyalty Melalui Brand
Trust Pada PT Bank Negara Indonesia Cabang Cibinong. Jurnal
Ekobisman, Vol. 5, No. 1, 71-83.

Hartanto, R. (2019). Brand & Personal Branding. Yogyakarta: Denokan Pustaka.

Kataria, S., & Saini, V. (2019). The Mediating Impact of Customer Satisfaction in
Relation of Brand Equity and Brand Loyalty. South Asian Journal of
Business Studies, Vol. 9, No. 1, 62-87.

Keller, K. L. (2013). Strategic Brand Management; Building, Measuring, and
Managing Brand Equity. Fourth Edition Harlow. English: Pearson
Education Inc.

Khoziyah, S., & Lubis, E. E. (2021). Pengaruh Digital Marketing Terhadap
Keputusan Pembelian Followers Online Shop Instagram. . Jurnal limu
Komunikasi, VVol. 10 No. 1, 39-50.

Kim, R. B., & Chao, Y. (2019). Effects of Brand Experience, Brand Image and
Brand Trust on Brand Building Process. Journal of International Studies,
Vol.12, No.3, 9-21.

Kotler, P., & Keller, K. L. (2016). Manajemen Pemasaran edisi 12 Jilid 1 & 2.
Jakarta: PT. Indeks.

Misbahudin. (2013). Analisis Data Penelitian dengan Statistik. Jakarta: Bumi
Aksara Jakarta.



79

Mutiasari, A. I. (2020). Perkembangan Industri Perbankan di Era Digital.
Ekonomi Bisnis dan Kewirausahaan, Vol. 9, No.2, 32-41.

Prabowo, W. A. (2018). Pengaruh Digital marketing terhadap Organizational
Performance Dengan Intellectual Capital Dan Perceived Quality sebagai
Variabel Intervening. Jurnal Manajemen Pemasaran, Vol. 12, No. 2, 1-13.

Pramezwary, A., Juliana, J., Winata, J., Tanesha, R., & Armando, T. (2021).
Brand Trust Dan Promosi Penjualan Terhadap Keputusan Pembelian
Produk Di Masa Covid-19. . Jurnal Ekonomi & Manajemen Universitas
Bina Sarana Informatika, VVol. 19, No.1, 24-31.

Pramudita, R., Chamidah, S., & Wahyuningsih, D. W. (2022). Pengaruh Brand
Image, Brand Trust dan Brand Satisfcation Terhadap Brand Loyalty
Pengguna Marketplace Tokopedia. Jurnal Ekonomi, Manajemen dan
Akuntansi, Vol. 6, No. 2, 238-248.

Prawira, A. A., & Setiawan, P. Y. (2021). Pengaruh Brand Image, Brand
Satisfaction, dan Brand Trust Terhadap Brand Loyalty. E-Journal
Manajemen, VVo0.10, No. 11, 1305-1324.

Purnama, H., Zulfikar, 1., & Destia, T. R. (2020). Analisis Pemanfaatan Teknologi
Informasi Terhadap Efesiensi Kerja Pegawai Di Bank Lampung. Jurnal
Manajemen Mandiri Saburai, VVol. 5, No. 3, 201-206.

Putri, P. M., & Marlien, R. (2022). Pengaruh Digital MarketingTerhadap
Keputusan Pembelian Online. Jesya (Jurnal Ekonomi & Ekonomi
Syariah), Vol. 5, No. 1, 25-36.

Rahmatulloh, Yasri, & Abror. (2019). The Influence of Brand Image and
Perceived Quality on Brand Loyalty with Brand Trust as Mediator in PT
Bank Syariah Mandiri. Advances in Economics, Business and
Management Research, Vol. 6, 569-578.

Rangkuty, F. (2017). The Power of Brands. Jakarta: Gramedia.
Rifa’i, K. (2019). Membangun Loyalitas Pelanggan. Jember.

Saglam, M. (2020). The Impact of Digital Media Advertising on Consumer
Behavior Intention : TheModerating Role of Brand Trust. Journal of
Marketing and Consumer Research, Vol.68, 22-32.

Sawlani, D. K. (2021). Digital Marketing: Brand Images. Surabaya: Scopindo
Media Pustaka.



80

Schiffman, L., & Kanuk, L. L. (2015). Perilaku Konsumen. Jakarta: PT. Indeks.

Sitorus, A. A., Romli, N. A,, Tingga, C. P., Sukanter, N. P., Putri, S. E., Gheta, A.
P., et al. (2020). Brand Marketing : The Art of Branding. Bandung: CV.
Media Sains Indonesia.

Sopiah & Sangadji, E. M. (2016). Salesmanship (Kepenjualan). Jakarta: PT Bumi
Aksara.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Sukandi, A., Sofiati, S. N., & Sudaryo, Y. (2019). Implementasi Digital
Marketing Untuk Meningkatkan Kepuasan Nasabah dan Berdampak Pada
Citra Lembaga Perbankan. Jurnal Ilmu Sosial dan Humaniora, Vol. 21,
No. 3, 335-364.

Surjana, F., & Purba, J. T. (2021). Evaluation of Brand Communication and
Service Performance toward Brand Loyalty through Brand Trust as the

Mediation Variables of Bank’s Customers. IEOM Society International,
1326-1336.

Suryani, & Hendryadi. (2015). Metode Riset Kuantitatif Teori Dan Aplikasi Pada
Penelitian Bidang Manajemen dan Ekonomi Islam. Jakarta: Kencana
Prenadamedia.

Sutrisno, N., & Nurrahmat, S. (2020). Pengaruh Perceived Quality, Brand
Awareness, Brand Image Terhadap Brand Loyalty Dalam Industri
Perbankan Syariah. Media Bisnis, Vol 12, No 1, 89-100.

Wadi, M., Fadhilah, M., & Hutami, L. (2021). Analisis Pengaruh Citra Merek,
Kepercayaan Merek dan Kualitas Produk Terhadap Keputusan Pembelian.
JMAS (Jurnal Manajemen dan Sains), Vol 6, No.1, 172-181.

Zadha, H. A., & Suparna, G. (2023). The Role of Brand Trust Mediates the Effect
of Perceived Risk and Brand Image on Intention to Use Digital Banking
Service. American Journal of Humanities and Social Sciences Research,
Vol. 7, No. 1, 161-175.

. (2021). Pedoman Skripsi. Kudus: Fakultas Ekonomi.



