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ABSTRAKSI

Tujuan pada penelitian ini adalah untuk menganalisis pengaruh Promosi
Penjualan, Kualitas Produk terhadap Minat memeli melalui Kesadaran Merek.
Objek pada penelitian ini yaitu Zoya Kudus. Teknik pengambilan sampel
menggunakan purposive sampling dengan rumus rule of thumb sehinga
menghasilkan sampel sebanyak 120. Alat analisis pada penelitian ini
menggunakan SEM-AMOS. Hasil pada penelitian ini menunjukkan bahwa
Promosi Penjualan dan Kualitas Produk berpengaruh positif dan signifikan
terhadap Kesadaran Merek. Promosi Penjualan dan Kualitas Produk berpengaruh
terhadap Minat Membeli. Promosi penjualan terhadap minat membeli melalui
kesadaran merek memiliki pengaruh mediasi. Kualitas produk terhadap minat

membeli melalui kesadaran merek memiliki pengaruh mediasi.

Kata kunci : promosi penjualan, kualitas produk, kesadaran merek, minat

membeli
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ABSTRACT

The aim of this research is to analyze the influence of Sales Promotion,
Product Quality on Purchase Interest through Brand Awareness. The object of the
research is Zoya in Kuuds. The sampling technique used purposive sampling with
the rule of thumb formula to produce a sample off 120 employees. The analytical
tool in this research uses SEM-AMOS. The results of this research show and
conclude that Sales Promotion and Product Quality have a positive and
significant effect on Brand Awareness. Sales promotions and product quality have
a positive and significant effect on purchasing interest. Sales promotion on
purchasing interest through brand awareness has an influence but the influence is
weak. mediation. Product quality on purchase intention through brand awareness
has a mediating influence.

Keywords: sales promotion, product quality, brand awareness, interest buying



DAFTAR ISI

Halaman

HALAMAN SAMPUL ..ottt sn s [
HALAMAN JUDUL ..ottt ettt sn s [
HALAMAN PERSTUJUAN ......ccoiiiiiec Error! Bookmark not defined.
HALAMAN PENGESAHAN. ..ottt nae e i
MOTTO DAN PERSEMBAHAN ....ccoitiiiteiatiienieitsinseee e ns iv
KATA PENGANTAR ..ottt ittt et e abinas et stesassessesesessessesensens Vv
ABST RAKSI L. et e e e e e e e e e e e e arae e viil
A B ST RA CT ..ttt e e e e e e rae e IX
DAFTAR IS] ..ottt sttt st ne et bt renn s X
DAFTAR TABEL ...ttt sttt Xiv
DAFTAR GAMBAR ..ottt e e rre e ne e e anaeeanes XV
DAFTAR LAMPIRAN ..ottt e e nare e e snraee e XVi
BAB | PENDAHULUAN ..ottt sbasnesaenesnesnenaane s 1
1.1 Latar BelaKang .....coooooeeieiiciiccie et 1
1.2 RUANG LINGKUPD ..ottt bbb 7
1.3 Perumusan Masalah ..............c.ooveriiiiiiic et s 8
1.4 Tujuan Penelitian ..c.ccecieeee et s e 8
1.5 Manfaat PENEITIAN ...ccoiiiiiiiiiiieee et e 9
BAB 1l TINJAUAN PUSTAKA . ...ttt anaa e aanaa e snaa e naeeanes 10
2.1 Theory of Planned Behaviour (TPB) ........ccccuiueiiiinineiesiesiesiseeseeees 10
2.2 Minat MemMDEI......oiiiiiiiieieee s 11
2.2.1 Pengertian Minat Membeli............ccccoovveiiiiiii i 11

2.2.2 Faktor-Faktor yang Mempengaruhi Minat Beli ..........cccccccovveneee. 11

2.2.3 Indikator Minat Beli ........cccoiiiiiiiiiiiiiieieiese e, 14

2.3  Kesadaran Merek (Brand AWarENESS) ........ccueruereereeruesuesreseseneereereesennens 15
2.3.1 Pengertian Kesadaran Merek (Brand Awareness)............c.ccooeue.e.. 15

2.3.2 Indikator Kesadaran Merek (Brand AWareness) ...........ccocceeveeeneen. 15

2.4 Promosi PENJUAIAN .........cccuiiiiiiei s 16
2.4.1 Pengertian Promosi Penjualan............ccccovviiiiiiiece e 16



2.4.2 Indikator Promosi Penjualan .............ccooeiiiiiiniienineceee, 17

2.5  KUualitas ProduK.........cccoiiiiiiiiiiiieee e 19
2.5.1 Pengertian Kualitas Produk ...........ccccocoveveiieiiiiccie e 19

2.5.2 Faktor-faktor yang Mempengaruhi Kualitas Produk...................... 20

2.5.3 Indikator Kualitas Produk..............cccceviviiiiiniinieiieneee e 21

2.6 Pengaruh Antar Variabel.......ccociiiiiiiiie e 22
2.6.1 Pengaruh Promosi Penjualan Terhadap Kesadaran Merek ............ 22

2.6.2 Pengaruh Kualitas Produk Terhadap Kesadaran Merek................. 23

2.6.3 Pengaruh Promosi Penjualan Terhadap Minat Membeli................ 24

2.6.4 Pengaruh Kualitas Produk Terhadap Minat Membeli.................... 24

2.6.5 Pengaruh Kesadaran Merek Terhadap Minat Membeli.................. 25

2.7 Tinjauan Penelitian Terdahulu............cccoooeiiiiiiiciecc e, 25
2.8 Kerangka Pemikiran TeOMIS .......ccveririririnieieienie s 28
2.9 Perumusan HIPOTESIS. .....cc.eoviieieieieesie sttt 29
BAB [l METODE PENELITIAN.......ccocitiiiiiiiiet ettt nene e 30
3.1  Rancangan Penelitian............ccccooveiiiiiiiiiiiiese e 30
3.2 Variabel Penelitian.........cccooveieeiiiiee s 30
3.2.1 Variabel EKSOQEN...........coiiiiiiiiiiiiicieeeie sttt 30

3.2.2 Variabel ENdOgEN ............coveiiiiiiececcece st 31

3.2.3 Variabel Mediasi (Intervening Variable).............ccoccvveeveiiicinnennne. 31

3.3  Definisi Operasional Variabel...............ccccooiiiiiiiii e 31
3.3.1 Promosi Penjualan (X1) ......ccocorereiiniiieieienese s 31

3.3.2 KUalIAS ProTUK ....cceeveevienieieie e st s 32

3.3.3 Minat MembBEli .....ccoviieeiiiiiiieccceee e 32
3.3.4 Kesadaran MEIEK........cccciiuviiiiiiiiiiisiee ettt 33

3.4 Jenis dan SUMDEE Data.........uuueeerierierienieniisiesiseeeessessesnesseseesieseeeeeees 33
341 JBNIS DALA. ... ittt sttt bbbt 33

3.4.2 SUMDET DALA ....coiviiiiiiiieiieeie et e 33

3.5 Populasi dan Sampel ..o 34
3.5.1 POPUIBST ..ot 34
3.5.2 SAMPEL ... 35

Xi



3.6 Metode Pengumpulan Data............ccooeveririiininieeee e 36
3.6.1 Pengolahnan Data...........cccereriiininiiisieeee e 36

3.7 Uji Instrumen (Uji Validitas dan Uji Reliabilitas)..........ccccccceoviveivenenne. 38
3.7.1 UjJi Validitas......ccvooviieeieee e 38
3.7.2 Uji Reliabilitas. ........ccooiiieiieeeee e, 38

3.8 ANALISIS DAL ...c.eeiuiiieieiieiie st ses i e 39
3.8.1 Tahapan Analisis Permodelan dan Persamaan Structural .............. 40

IR I U I o 11010 (1] SR 45

3.8.3 Analisis Pengaruh Langsung dan Tidak Langsung .............cccc.c..... 45

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......cccccoiiiiiiiee e, 47
4.1 HaSil Penelitian c.c.......c.ooviiiiiiiiiieie e 47
4.1.0 Profil ZOYa.....ccooooiiiiiic i 47
4.1.2 Karakteristik RESPONEN ............cocoiiiiiiniiiiiieec e 48

4.1.3 Deskriptif Variabel Penelitian ............ccoovvviiiiiiiiiiiiecen, 49
4.1.4 Uji Instrumen (Uji Validitas dan Uji Reliabilitas) ............c........... 52

4.1.5 UjJi NOrMAIITAS ..ecveeiieiviciecic st sra e ana e 54
4.1.6 EValuasi OULHIEIS ..........ooveieiieieee e s 55

O N 0 LTS L L L S SR 55
4.2.1 Analisis Konfirmatori Full Measurement Tahap 1 ...................... 55
4.2.2 Analisis Faktor Konfirmatori Full Measurement Tahap 1........... 57
4.2.3 Analisis Standarized Regression Full Measurement Tahap 1......58
4.2.4 Analisis Konfirmatori Full Measurement Tahap 2.........ccccoc...... 59
4.2.5 Analisis Faktor Konfirmatori Full Measurement Tahap 2........... 60
4.2.6 Analisis Standarized Regression Full Measurement Tahap 2......61

4.2.7 Analisis FUll Model..............cooveiiei i 62
4.2.8 Analisis Sugared Multiple Correlation ...........ccccoccvviveveiieiiennnn, 64

4.2.9  UJiE HIPOEESIS ..o.vveeiieiiieeitie it e sieestaesnaaaseessaeansaessaeaveesseesteesnneanns 66
4.2.10 Analisis Pengaruh Langsung dan Tidak Langsung...................... 68

4.3 PemMDBDANASAN......c.ecieiieieie e s 69
4.3.1 Pengaruh Promosi Penjualan terhadap Kesadaran Merek............. 69
4.3.2 Pengaruh Kualitas Produk terhadap Kesadaran Merek................... 70

Xii



4.3.3 Pengaruh Promosi Penjualan terhadap Minat Membeli ................. 71
4.3.4 Pengaruh Kualitas Produk terhadap Minat Membeli ..................... 72
4.3.5 Pengaruh Kesadaran Merek terhadap Minat Beli..............c............ 73
4.3.6 Pengaruh Promosi Penjualan terhadap Minat Membeli

melalui Kesadaran MereK..........ccocoviiiiinin i 74
4.3.7 Pengaruh Kualitas Produk terhadap Minat Membeli melalui

Kesadaran IMEreK..........cuiiiiiiiieiens i 75

BAB V KESIMPULAN & SARAN .......cooiiitiiiieie e 76
5.1 KESIMPUIAN ..ottt 76
5.2 SAIAN .ottt ra e 77
DAFTAR PUSTAKA L.ttt sttt ne e 79
I AN L N S SS 86

Xiii



DAFTAR TABEL

Halaman
Tabel 1.1 Komparasi Brand Index Sub Kategori Busana Muslim..............c.c.c........ 5
Tabel 1.2 Jumlah Pengunjung StOre ZOYa .........ccocererinireeieneie e 6
Tabel 3.1 Pemberian Skor untuk Jawaban KUEeSIOner............cccceoveveniniiiiienennn, 37
Tabel 3.2 Indeks Pengujian Kesesuaian Model ............cccoccevvviieiieiiececie e 44
Tabel 4.1 Responden Menurut USIA........c.civeiueiiiieenieiie e 48
Tabel 4.2 Responden Menurut Jenis Kelamin .........ccoooovoiiiiiiniininicie e 48
Tabel 4.3 Responden Menurut PeKerjaan .............c.cviernieniinncnencceesees 49
Tabel 4.4 Deskripsi Variabel Kesadaran Merek (Z) ........ccccoeveveveeieeieiiesieennenn 50
Tabel 4.5 Deskripsi Variabel Minat Membeli (Y) ... 50
Tabel 4.6 Deskripsi Variabel Promosi Penjualan (X1)......cccccoveieveniininienienennn, 51
Tabel 4.7 Deskripsi Variabel Kualitas Produk (X2) ........ccccooeriiineniniiiicienn 52
Tabel 4.8 UjJi Validitas ....cceeiieieiiiccice et 53
Tabel 4.9 Uji Reliabilitas ......c.cccvieeiiiiiiec e 54
Tabel 4.10 Uji NOIMEAITAS . ....iiveitiiriiiiiieiieieiesie et 54
Tabel 4.11 ANaliSIS OULHET .....cveiieieee et sne e enes 55
Tabel 4.12 Uji Model Goodness Of Fit Variabel Penelitian............ccccccooeennnee. 56
Tabel 4.13 Regression WeIght ...........ccoiviiieiiiccece et 57
Tabel 4.14 Standarized Regression Weight ... 58
Tabel 4.15 Uji Model Goodness Of Fit Variabel Penelitian............ccccoovveninne.ne. 60
Tabel 4.16 Regression WeIght .............c.ooviiieiiiic ettt 61
Tabel 4.17 Standarized Regression Weight .............cccoveiieiiiiciiese e e 62
Tabel 4.18 Uji Model Goodness Of Fit Variabel Penelitian............ccccooeveinnene. 63
Tabel 4.19 Standarized Regression Weight ...t 64
Tabel 4.20 Squared Multiple COITEIAtIONS.......cciviiiiiiiimierierierene e se e eeeeeeeens 65
Tabel 4.21 UjJi HIPOTESHS ...vveiirieiieiie ettt siee st saa e siae e e snaeannaesiaeaaaesneeenee e 66
Tabel 4.22 Hasil DIreCt EffeCt.........ccoiviiiiieie s 68
Tabel 4.23 Hasil Estimaasi Indirect Effect dan Total Effect.........c..cccccovvvevvennnn 69

Xiv



DAFTAR GAMBAR

Halaman
Gambar 1.1 Grafik industri Tekstil dan Pakaian Jadi ..........cccccoveiiiiininiininiinniennn, 2
Gambar 1.2 Promosi Penjualan Zoya ...........ccccovevviiieieeie i 3
Gambar 1.3 Review Kualitas Produk ZOYa............cccoovrieiieiinciencneseseeeeeeees 5
Gambar 2.1 Kerangka PemiKiran TEOIITIS .i......ccovriiirieieieie e 28
Gambar 3.1 Diagram JAIU ..c.coueieeiece ettt 41
Gambar 4.1 L0go Zoya Fashion ..............cccooieiieiieeie i 47
Gambar 4.2 Pengujian Full Measurement Tahap 1.......ccccoceveiiiininininieieieen, 56
Gambar 4.3 Pengujian Full Measurement Tahap 2..........cccoeveveniiineninieee, 59
Gambar 4.4 Analisis FUll MOdEl ..o 63

XV



DAFTAR LAMPIRAN

Halaman
Lampiran 1 KUBSIONET ........cueiieieeie et te s e et be e e sraene e 87
Lampiran 2 Jawaban RESPONUEN. ..........ccoiiiiiiiiiieese e 92
Lampiran 3 Lembar Kuesioner Google FOIrm.............ccocvvirienencnininisiceee, 105
Lampiran 4 FreKUBNST DAta ..cccuecueieeiueiieesieesieaiesieessssineseeseseesieesseseessaesseaneesnens 109
Lampiran 5 Uji INSTTUMEN ccueiieiieiee et e nne s 114
Lampiran 6 ANaliSiS DAta.............ccocuiiiiiiiiiee e 117

XVi



