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ABSTRAK 

 

 

Tujuan penelitian ini adalah untuk menganalisis pengaruh ukuran 

perusahaan, leverage, profitabilitas, sales growth terhadap agresivitas pajak 

perusahaan Indeks LQ 45 yang terdaftar di Bursa Efek Indonesia periode 2019-

2022. Pendekatan yang digunakan dalam penelitian ini adalah pendekatan 

kuantitatif. Sampel penelitian ini adalah perusahaan indeks LQ 45 yang Terdaftar 

di Bursa Efek Indonesia Periode 2019-2022 dan pengambilan sampel 

menggunakan teknik purposive sampling. Metode analisis yang digunakan adalah 

statistik deskriptif, uji asumsi klasik, uji regresi linier berganda, uji T, uji F dan 

koefisien determinasi (R
2
). Hasil penelitian menunjukkan bahwa ukuran 

perusahaan tidak berpengaruh terhadap agresivitas pajak perusahaan Indeks LQ 

45 yang terdaftar di Bursa Efek Indonesia periode 2019-2022. Leverage 

berpengaruh positif terhadap agresivitas pajak perusahaan Indeks LQ 45 yang 

terdaftar di Bursa Efek Indonesia periode 2019-2022. Profitabilitas berpengaruh 

positif terhadap agresivitas pajak perusahaan Indeks LQ 45 yang terdaftar di 

Bursa Efek Indonesia periode 2019-2022. Sales growth berpengaruh positif 

terhadap agresivitas pajak perusahaan Indeks LQ 45 yang terdaftar di Bursa Efek 

Indonesia periode 2019-2022. 

 

Kata Kunci: Ukuran Perusahaan, Leverage, Profitabilitas, Sales Growth, 

Agresivitas Pajak. 
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ABSTRACT 

 

The aim of this research is to analyze the influence of company size, 

leverage, profitability, sales growth on the tax aggressiveness of LQ 45 Index 

companies listed on the Indonesia Stock Exchange for the 2019-2022 period. The 

approach used in this research is a quantitative approach. The sample for this 

research is the LQ 45 index company listed on the Indonesia Stock Exchange for 

the 2019-2022 period and the sample was taken using a purposive sampling 

technique. The analytical methods used are descriptive statistics, classical 

assumption test, multiple linear regression test, T test, F test and coefficient of 

determination (R2). The research results show that company size has no effect on 

the tax aggressiveness of LQ 45 Index companies listed on the Indonesia Stock 

Exchange for the 2019-2022 period. Leverage has a positive effect on the tax 

aggressiveness of LQ 45 Index companies listed on the Indonesia Stock Exchange 

for the 2019-2022 period. Profitability has a positive effect on the tax 

aggressiveness of LQ 45 Index companies listed on the Indonesia Stock Exchange 

for the 2019-2022 period. Sales growth has a positive effect on the tax 

aggressiveness of LQ 45 Index companies listed on the Indonesia Stock Exchange 

for the 2019-2022 period. 

 

Keywords: Company Size, Leverage, Profitability, Sales Growth, Tax 

Aggressiveness. 
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