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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh persepsi harga,
kelengkapan produk, kualitas pelayanan terhadap minat beli ulang konsumen pada
toko aina gribig kudus. Penelitian ini dilakukan secara kuantitatif dengan metode
analisis deskriptif dan kuantitatif. Data primer diperoleh dengan survei
menggunakan kuesioner. Populasi dalam penelitian ini adalah seluruh konsumen
toko Aina yang berjumlah sebanyak 100 orang. Penelitian ini mengambil 100
responden yang diperoleh beberapa bagian responden yang didapat dari
perhitungan rumus, kemudian dilanjutkan dengan teknik pengambilan sampel.
Teknik pengambilan sampel yang digunakan dalam penelitian ini adalah
purposive sampling. Hasil analisis dalam penelitian sebagai berikut:1) Persepsi
harga berpengaruh signifikan terhadap minat beli ulang. 2) Kelengkapan produk
berpengaruh signifikan terhadap minat beli ulang. 3) Kualitas pelayanan
berpengaruh signifikan terhadap minat beli ulang. 4) Persepsi harga, kelengkapan
produk, kualitas pelayanan berengaruh signifikan secara silmultan terhadap minat
beli ulang.

Kata Kunci: Minat Beli Ulang, Persepsi Harga, Kelengkapan Produk,
Kualitas Pelayanan
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ABSTRACTION

his research aims to analyze the influence of price perceptions, product
completeness, service quality on consumer repurchase interest at the Aina Gribig
Kudus store. This research was conducted quantitatively using descriptive and
quantitative analysis methods. Primary data was obtained by survey using a
questionnaire. The population in this study was all Aina shop consumers, totaling
100 people. This research took 100 people. This research took 100 respondents,
pobtained several parts of the respondents obtained from formula calculations,
then continued with sampling techniques. The sampling technique used in this
research was purposive sampling. The results of the analysis in the research are as
follows: 1) Price perception has a significant effect on repurchase interest. 2)
Product completeness has a significant effect on repurchase interest. 3) Service
quality has a significant effect on repurchase intention. 4) Perceptions of price,
product completeness, service quality have a significant impact simultaneously on
repurchase intention.

Keywords: Repurchase Intention, Price Perception, Product Completeness,
Service Quality
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