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ABSTRAK 

 

Penelitian ini memiliki tujuan untuk Menganalisis Corporate Image Perceived 

Service Quality dan Nilai Pelanggan terhadap Loyalitas Pelanggan dengan 

Kepuasan Pelanggan sebagai Variabel Intervening pada Koperasi Bina Artha Prima 

Jekulo Kudus dengan jumlah sampel 286 responden dan teknik purposive sampling. 

Analisis data menggunakan AMOS 24. Hasil penelitian ialah Corporate Image 

berpengaruh positif terhadap Loyalitas Pelanggan, Perceived Service Quality tidak 

berpengaruh terhadap Loyalitas Pelanggan, Nilai Pelanggan berpengaruh positif 

terhadap Loyalitas Pelanggan, Corporate Image berpengaruh positif terhadap 

Kepuasan Pelanggan, Perceived Service Quality tidak berpengaruh terhadap 

Kepuasan Pelanggan, Nilai Pelanggan tidak berpengaruh terhadap Kepuasan 

Pelanggan, Kepuasan Pelanggan berpengaruh positif terhadap Loyalitas Pelanggan, 

Corporate Image mampu memediasi pengaruh Kepuasan Pelanggan terhadap 

loyalitas pelanggan, Perceived Service Quality tidak mampu memediasi pengaruh 

Kepuasan Pelanggan terhadap Loyalitas Pelanggan dan Nilai Pelanggan tidak 

mampu memediasi pengaruh Kepuasan Pelanggan terhadap Loyalitas Pelanggan  

 

Kata Kunci: Corporate Image, Perceived Service Quality, Nilai 

Pelanggan,Loyalitas Pelanggan, Kepuasan Pelanggan 
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ABSTRACT 

 

This research has the aim of Corporate Image Perceived Service Quality and 

Customer Value on Customer Loyalty with Customer Satisfaction as an Intervening 

Variable at the Bina Artha Prima Jekulo Kudus Cooperative with a sample size of 

286 respondents and a purposive sampling technique. Data analysis using AMOS 

24. The results of the research are that Corporate Image has a positive effect on 

customer loyalty, Perceived Service Quality has no effect on customer loyalty, 

customer value has a positive effect on customer loyalty, Corporate Image has a 

positive effect on customer satisfaction, Perceived Service Quality has no effect on 

customer satisfaction , customer value has no effect on customer satisfaction, 

customer satisfaction has a positive effect on customer loyalty, Corporate Image is 

able to mediate the effect of customer satisfaction on customer loyalty, Perceived 

Service Quality is not able to mediate the effect of customer satisfaction on customer 

loyalty and customer value is not able to mediate the effect of customer satisfaction 

on customer loyalty  

 

Keywords: Corporate Image, Perceived Service Quality, Customer Value, 

Customer Loyalty, Customer Satisfaction 
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