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ABSTRAKSI

Penelitian ini bertujuan menganalisis pengaruh gaya hidup, kualitas
produk dan citra merek terhadap loyalitas pengguna dengan keputusan
pembelian sebagai variabel intervening. Data penelitian ini menggunakan data
primer berupa kuesioner. Metode penentuan sampel menggunakan metode
purposive sampling, sehingga diperoleh sampel sebanyak 135 responden.
Analisis data yang digunakan dalam penelitian ini adalah structural equation
model. Hasil penelitian menyatakan bahwa gaya hidup dan kualitas produk
berpengaruh positif dan signifikan terhadap keputusan pembelian, sedangkan
citra merek tidak berpengaruh signifikan terhadap keputusan pembelian.
Kualitas produk dan keputusan pembelian berpengaruh positif dan signifikan
terhadap loyalitas pengguna, sedangkan gaya hidup dan citra merek tidak
berpengaruh signifikan terhadap loyalitas pengguna.

Kata kunci: gaya hidup, kualitas produk, citra merek, keputusan
pembelian, loyalitas pengguna
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ABSTRACT

This study aims to analyse influence of life style, product quality and
brand image on user loylaty with purchasing decision as an intevening
variable. The data in this study are primary data obtained from quesioner.
Based on sampel to purposive sampling method then the sumple used 135
respondents. Method in this study with structural equation model. The result
this research state that life style and product quality have positive and
significant effect on puchasing decision, other than that brand image have no
significant effect on purchasing decision. Product quality and purchasing
decision have positive and significant effect to user loyalty, other than that life
style and brand image have no significant effect to user loyalty.

Keywords: life style, product quality, brand image, purchasing decision, user
loyalty



DAFTAR ISI

Halaman

HALAMAN JUDUL ..ottt i
HALAMAN PENGESAHAN SKRIPSI ..o ii
MOTTO DAN PERSEMBAHAN ...t \Y
KATA PENGANTAR ..ottt nes %
ABSTRAK ..ottt ettt ettt ettt e et bbbt nre e vii
ABSTRACT ettt ettt e e e e e b e e e aaa e e e rar e e e aa e e aae e anaeeanes viil
Y I G 1 ) RS iX
DAFTAR TABEL ..cocviiiiiicecce e Xi
DAFTAR GAMBAR ..ottt Xii
DAFTAR LAMPIRAN ...ttt Xiii
BAB | PENDAHULUAN ...t 1
1.1 Latar Belakang .......ccveieieieieiesiesieeeeee e 1

1.2 RUANG LINGKUP ..ottt 10

1.3 RUMUSAN MaSIAN ......coiiiiiiicicieee e 10

1.4 Tujuan Penelitian ......ccocoiiiiiiiieee e 12

1.5 Manfaat Penelitian ........ccovevveieiieieee e s 13
BAB Il TINJAUAN PUSTAKA ..ottt 14
2.1 LaNdASAN TOM ..ceuverieieiteitestieieeiieieie ettt e et b b sneeneens 14
2.1.1 Loyalitas PENQQUNA..........coiriiieieieiienie s 14

2.1.2 Keputusan Pembelian.............ccooeiiiininiiiiiieeesc e 16

2.1.3 Gaya HidUP c..cveeiecieece e 19

2.1.4 Kualitas Produk..........cccoiiiiiiiiiiiie et 23

2.1.5 CItra IMEIEK ...ttt 27

2.2 Hasil Penelitian Terdahulu...........c.oooveiiiiiiieieceseee e 31

2.3 Pengaruh Antar Variabel..........c.cooieiiiiiii e 35

2.4 Kerangka Pemikiran TeOIIIS .......cccvvvieiiiiiii i 41

2.5 HIPOTESIS ..ttt 42



Halaman

BAB Il METODE PENELITIAN......ooi i 43
3.1 Rancangan Penelitian............cceovviieiieie s 43

3.2 Variabel Penelitian dan Definisi Operasional..............ccccocveviveiieieennn. 43

3.3 Jenis dan SUMDETr Data.........ccceervirieiieiieiie e 48

3.4 Populasi dan SAMPEL ..ot 49

3.5 PengumMpPUIAN Data........cceieeiieeieeiieie e 50

3.6 Uji Instrumen Penelitian ..............cccovveiiiieiiciece e 50

3.7 Pengolanan Data ..........cccooeiiririeiinieicesie st 52

3.8 ANAlISIS DALA......cuveieieiieeiecie e 53
BAB IV HASIL DAN PEMBAHASAN ......cccooiiiiiiieieese e 59
4.1 Gambaran Umur Obyek Penelitian ............ccccooceveiieveicieseece e 59

4.2 Karakteristik RESPONAEN ..........cccviiiiiiiieieieee e 62

4.3 Deskriptif Variabel Penelitian............ccooviiiiiiiiiic 63

4.4 HaSil ANAliSiS DALA ...c.covviveriiiiiiiiiieieiee e s 68
4.4.1 Uji Instrumen Penelitian .............ccccooveiiiiiicce e 68

4.4.2 Hasil ASUMSE SEM........cccooiiiiiiiiie et 73

4.4.3 Analisis KONFIMMALOr .........c.ccovevieiiiiiieie e 82

4.4.4 Hasil Uji HIPOESIS........ccveiieiiecieiie e sra e 84

4.4.5 Hasil Uji Koefisien Determinasi..........cccoovevvevveiveeieeriesieeseennens 86

4.4.6 Hasil Uji MeIASH ........cccveiiiiiiiieeisecee e 87

4.5 PemMbDaNaSAN. .......coiiieiieecie e 89
BAB V KESIMPULAN DAN SARAN ..ottt a s 99
5.1 KESIMPUIAN ..ot 99

5.2 SAIAN ...ttt bbbt re e b nreas 100
DAFTAR PUSTAKA ettt stea et a e sta e snta e s anaaesananeesneeeennneeans 101
LAMPIRAN ...ttt sttt et sa b e st e e e seabe st e seebe st e st etesseseneaseneens

Xi



DAFTAR TABEL

Halaman
Tabel 1.1 Data Top Brand INAEKS .........cccceeieiieiiiir i 8
Tabel 3.1 Uji GOOUNESS OF Fit......ccccvuiiieiieiiiieiiece e e 56
Tabel 4.1 Responden Berdasarkan Jenis Kelamin ...........ccccoocoveiiiiniiinnnnnne 63
Tabel 4.2 Responden Berdasarkan USIa..........ccouverveiiriieneiienienccie e 63
Tabel 4.3 Variabel Gaya HIdUP ........ccooiiiiiiiiiiii e 64
Tabel 4.4 Variabel Kualitas Produk .............cccccoiieiiiieiieniiie e 65
Tabel 4.5 Variabel Citra Merek ... 66
Tabel 4.6 Variabel Keputusan Pembelian............ccccoooiveiiiiiiicicce e, 67
Tabel 4.7 Variabel Loyalitas Pengguna ...........ccccoceiieineie i 68
Tabel 4.8 Hasil Convergent Validity ..........ccccccovveviiiiiicie e 69
Tabel 4.9 HaSil AVE ... 70
Tabel 4.10 Hasil Discriminant Validity ..........ccccocooiiieiieiiccsecce e 70
Tabel 4.11 Hasil Uji Construct Reliability............cccooeiviiiiiiiicie e 71
Tabel 4.12 Hasil Uji Assessment of Normality...........ccccoevviieiieiiiie e, 72
Tabel 4.13 Hasil Uji Mahalanobis Distance............cccccoveveiieiieese s, 73
Tabel 4.14 Hasil Uji Goodness of Fit Full Measurement...........cccccoevvvevienee. 74
Tabel 4.15 Hasil Uji Analisis Faktor Konfirmatori Full Measurement............ 75
Tabel 4.16 Hasil Uji Goodness of Fit SEM ..........ccccooeiviiiiiiciiecie e 76
Tabel 4.17 Hasil Uji Analisis Konfirmatori SEM..........c.ccccooovvieiiviieiiveincene 77
Tabel 4.18 Hasil Uji HIPOTESIS .....c.ooviiiiiiiiieieiiesie e 78
Tabel 4.19 Hasil Uji Koefisien Determinasi ..........cccoovvverereeneenesnesseeseeaneenns 80
Tabel 4.20 Hasil Uji MEOIAST .......ccueiiiiiiiiiieieiesie s 81

xii



DAFTAR GAMBAR

Halaman
Gambar 1.1 Penjualan Smartphone Iphone Kuartal 2021-2022 di Indonesia......... 4
Gambar 1.2 Ulasan Pengguna Iphone..........cccevveieiieie e 6
Gambar 1.3 Data Data Insight IphONe..........ccceiveiiiiiiece e 7
Gambar 2.1 Kerangka Pemikiran TEOFILIS .....c.cccvevvveiveieeiieieiie e 41
Gambar 4.1 Hasil Analisis Konfirmatori Full Measurement.............ccoccocevivnnnnen. 74
Gambar 4.2 Hasil Analisis Konfirmatori SEM .........cccccooiiriiiiiineienc s 76

Xiii



DAFTAR LAMPIRAN

Halaman
Lampiran 1 KUBSIONET ........cuiiieieiie st ecie ettt e e sra e esreennens 98
Lampiran 2 TaDUIAST .......coiveieiicieee e 104
Lampiran 3 Deskripsi Variabel ............cccoveiiiiiiiciccccece e 128
Lampiran OUIPULt AMOS ........ooiciiee e 143

Xiv



