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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh customer experience
dan kualitas produk terhadap minat beli ulang dengan kepuasan pelanggan sebagai
variabel intervening. Obyek pada penelitian ini adalahCV. Mubarok Food Cipta
Delicia Kudus. Responden pada penelitian ini berjumlah 110 konsumen.Instrumen
pengumpulan data yang digunakan dalam penelitian adalah lembar kuesioner.
Teknik analisis data menggunakanuji prasyarat yang terdiri dari uji normalitas, uji
multikolinearitas, uji heteroskedastisitas, uji regresi sederhana, path analysis, uji
koefisien determinasi, uji T, dan uji F. Adapun hasil dalam penelitian ini adalah
sebagai berikut: (1) Customer experience berpengaruh signifikan terhadap
kepuasan pelanggan; (2) Kualitas produkberpengaruh signifikan terhadap
kepuasan pelanggan; (3) Customer experience tidak berpengaruh terhadap minat
beli ulang; (4) Kepuasan pelangganberpengaruh signifikan terhadap minat beli
ulang; (5) Kualitas produkberpengaruh signifikan terhadap kepuasan pelanggan.
(6) Customer experience melalui kepuasan pelangganberpengaruh signifikan
terhadap minat beli ulang; (7) Kualitas produk melalui kepuasan
pelangganberpengaruh signifikan terhadap minat beli ulang.

Kata Kunci: Customer Experience, Kualitas Produk, Minat Beli Ulang,
Kepuasan Pelanggan
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ABSTRACT

This study aims to analyze the effect of customer experience and product
quality on repurchase intention with customer satisfaction as an intervening
variable. The object of this research is CV. Mubarok Food Cipta Delicia Kudus.
Respondent in this study were 110 consumer. The data collection instrument used
in the study was a questionnaire sheet. Data analysis techniques used prerequisite
tests consisting of normality tests, multicollinearity tests, heteroscedasticity tests,
simple regression test, path analysis, coefficient of determination, T test, F test.
The result of this study are as follows: (1) Customer experience has a significant
effect on customer satisfaction; (2) Product quality has a significant effect on
customer satisfaction; (3) Customer experience has no effect on repurchase
intention; (4) Customer satisfaction has a significant effect on repurchase
intention; (5) Product quality has a significant effect on customer satisfaction. (6)
Customer experience through customer satisfaction has a significant effect on
repurchase intention; (7) Product quality through customer satisfaction has a
significant effect on repurchase intention.

Keywords: Customer Experience, Product Quality, Repurchase Intention,
Customer Satisfaction
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