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ABSTRAK 

ANALISIS PEMBELIAN IMPULSIF PRODUK DITINJAU DARI 

PERSPEKTIF BELANJA HEDONIS, LIVE SHOPPING E-COMMERCE, 

FASILITAS PAY LATER, DAN LITERASI FINANSIAL 

(STUDI KASUS GENERASI Z PADA PELAJAR SMK PGRI 1 KUDUS) 

 

Penelitian ini bertujuan untuk menganalisis sebab-akibat terjadinya 

pembelian impulsif produk ditinjau dari perspektif belanja hedonis, live shopping 

e-commerce, fasilitas pay later, dan literasi finansial (studi kasus generasi Z pada 

pelajar SMK PGRI 1 Kudus), yang kemudian ditelaah apa saja yang menjadi faktor 

pendukung dan penghambat agar pembelian impulsif produk yang dilakukan 

pelajar SMK PGRI 1 Kudus menurun. Metode yang digunakan yaitu kualitatif 

dengan menggunakan analisis fishbone diagram. Kesehatan finansial sejak dini 

dapat menentukan kesejahteraan finansial seseorang di masa depan. Menormalisasi 

perilaku impulsif yang tidak segera direhabilitasi akan menjadi kebiasaan yang 

berdampak negatif. SMK PGRI 1 Kudus sebagai Sekolah Menengah Kejuruan yang 

membudayakan personal grooming membuat pelajarnya sangat memperhatikan 

penampilan, sehingga terkadang terjadi pembelian impulsif untuk kategori produk 

penunjang penampilan. SMK PGRI 1 kudus telah melakukan upaya-upaya dalam 

mengontrol pembelian yang dilakukan pelajarnya demi menurunkan pembelian 

impulsif produk dengan tetap mengaplikasikan personal grooming dalam 

keseharian pelajarnya. 

 

Kata kunci: pembelian impulsif produk, belanja hedonis, live shopping e-

commerce, fasilitas pay later, literasi finansial, generasi Z, pelajar SMK PGRI 1 

Kudus. 
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ABSTRACT 

ANALYSIS OF IMPULSIVE PRODUCT PURCHASES VIEWED FROM THE 

PERSPECTIVE OF HEDONIS SHOPPING, LIVE SHOPPING E-

COMMERCE, PAY LATER FACILITIES, AND FINANCIAL LITERACY 

(CASE STUDY OF GENERATION Z AMONG STUDENT AT SMK 1 PGRI 

KUDUS) 

 

 

This research aims to analyze the causes and effects of impulsive product purchases 

from the perspective of hedonic shopping, live shopping e-commerce, pay later 

facilities, and financial literacy (case study of generation Z students at SMK PGRI 

1 Kudus), which then examines what become a supporting and inhibiting factor so 

that impulse purchases of products made by students of SMK PGRI 1 Kudus 

decrease. The method used is qualitative using fishbone diagram analysis. 

Financial health from an early age can determine a person's financial well-being 

in the future. Normalizing impulsive behavior that is not immediately rehabilitated 

will become a habit that has a negative impact. SMK PGRI 1 Kudus, as a 

Vocational High School that promotes personal grooming, makes its students really 

pay attention to their appearance, so that impulse purchases sometimes occur in 

the category of appearance supporting products. SMK PGRI 1 Kudus has made 

efforts to control purchases made by its students in order to reduce impulse 

purchases of products by continuing to apply personal grooming in its students' 

daily lives. 

 

Keywords: impulse buying of products, hedonic shopping, live shopping e-

commerce, pay later facilities, financial literacy, generation Z, students of SMK 

PGRI 1 Kudus. 
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